CHEMIST& 

DRUGGIST 


the  newsweekly  for  pharmacy 


August  18, 1990 


fit 


That's 
better! 


Clinical  studies'-  show  that  Liquid  GAV1SCON "  provides 
significantly  greater  relief  <>f  reflux-symptoms  than 

conventional  or  dimethicone— containing 
antacids  So  it's  nut  surprising  that  Liquid 
GAVISCON  is  the  No  1  pharmacy- 
reciinimended  brand  for  the  relief  ot 
indigestion  and  heartburn.'  When  you 
recommend  Liquid  (iAVlN(X).Y  vou 
agi'V;.        recommend  a  highly  effective 
treatment  \nd  that  means 
many  satisfied  customers 
—  and  satisfying  profits,  too1 


We  No  I.  Pharmacy-Recommended  Brand! 


Sodium  Alginate  BPC,  Magnesium  Alginate  Ph. Eur, 
Dried  Aluminium  Hydroxide  Gel  BP,  Sodium  Bicarbonate  Ph  Eur 

faster,  more  effective,  longer- lasting 
relief  than  antacids1 

OUNTER  PRESCRIBING  INFORMATION  LIQUID  GAVISCON*  .Sodium  Alginate  BPC,  Sodium  Bicarbonate 
h.Eur.,  Calcium  Carbonate  Ph  Eur  Indications:  For  the  relief  of  heartburn  and  indigestion  due  to  gastric  reflux 
ctive  Ingredients:  Sodium  Alginate  BPC,  Sodium  Bicarbonate  Ph. Eur.,  Calcium  Carbonate  Ph. Eur  Dosage 
tistructions:  Adults  and  children  over  12.  l()-20ml  after  meals  and  at  bedtime.  Children  under  12:  5-10ml  after 
ieals  and  at  bedtime  <  ontra  indications:  There  are  no  specific  contra-indications.  Further  Information: 
quid  Gaviscon  contains  6. 2mmol  sodium  per  10ml.  Liquid  Gaviscon  is  sugar  free.  Retail  Price:  (July  1990)  200ml 
!  25,  300ml  £2  99  Product  Licence  No:  44/0058  References:  1  Data  on  file,  Reckitt  &  Colman  Pharmaceutical 
ivision  (Final  Trial  Report,  November  1984).  2.  Chevrel,B.,/./n^/<?rf./ta  ,  1980,  8,  300  3.  Counterpoint, 
lylor  Nelson  Further  information  is  available  on  request  Reckitt  &  Colman  Pharmaceuticals,  Hull,  HU8  7DS 
GAVISCON  is  a  registered  trade  mark  Stomach  device  is  a  trade  mark 
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New  management,  new  sales  team, 
new  product  range. 


What  more  incentive  do  you  need? 

Aidee  present  a  fantastic  range  of  quality  toiletries,  ceramics  and  fragranced  gifts. 
After  a  complete  overhaul  we  now  have  the  backing  of  a  major  multinational  organisation. 
So  you  can  rely  on  us  to  provide  you  with  an  outstanding  range  of  products.  Irresistible  gift  ideas 
like  Original  Victorian  Violets,  Diary  of  Flowers  and  our  exclusive  range  of  Beatrix  Potter  toiletries 
all  lend  themselves  to  eyecatching  displays.  Superb  products,  extensive  stock  and  an  excellent 
back  up  service  mean  that  Aidee  are  at  the  forefront  of  gift  retailing  once  again. 
But  why  let  us  rabbit  on?  Call  Margaret  Crow  on  (0626)  833081 
and  find  out  what  Aidee  can  do  for  you. 
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The  news  that  the  Dutch  pharmaceuticals  company  NV 
Medicopharma  have  taken  on  the  wholesaling  division 
of  Macarthy  reinforces  the  impression  that  the  more  far- 
sighted  European  wholesalers  intend  to  get  their 
international  networks  in  place  well  before  1992.  For 
Macarthy  the  agreement  looks  like  a  good  one.  Their 
credibility  as  well  as  their  cashflow  was  hit  by  the  Unichem 
share  deal  and  they  have  never  really  recovered.  The  high 
percentage  of  cash  in  the  arrangement  will  allow  them  to 
reduce  gearing  to  sensible  levels  and  raise  capital  to  invest 
in  their  retail  and  manufacturing  operations.  Macarthy 
shareholders  should  be  grateful  for  a  deal  which  puts  the 
company  firmly  back  on  the  rails  repositioned  in  the 
markets  it  knows  best. 

Early  indications  are  that  Medicopharma  will  be  an  asset 
to  domestic  pharmaceutical  wholesaling.  In  John  Baseley 
they  have  an  experienced  chief  executive ,  and  Macarthy '  s 
seven  depots  look  to  be  complementary  to  the  Midlands 
Dased  wholesaling  division  of  E.H.  Butler,  acquired  by  the 
Dutch  company  some  three  months  ago.  There  have 
already  been  signals  that  Medicopharma  intend  to  put  some 
Dadly  needed  investment  into  the  combined  Butler- 


Macarthy  wholesaling  operation  and  bring  it  up  to  the 
standards  of  service  which  today's  pharmacists  have  come 
to  expect. 

The  new  grouping  promises  to  offer,  too,  some  tough 
competition  to  AAH  and  the  recently  converted  Unichem, 
for  there  can  be  little  doubt  now  that  the  ultimate  goal  of 
Medicopharma  is  to  become  a  national  full-line  wholesaler 
in  the  UK. 

But  where  does  all  this  leave  the  small  independents? 
The  danger  is  that  the  level  of  investment  in  modern 
technology  necessary  to  remain  competitive  in  wholesaling 
will  be  beyond  the  pocket  of  many  small,  privately  owned 
businesses.  Yet  many  community  pharmacists  would 
regret  the  demise  of  the  small  independent  wholesalers, 
many  of  whom  continue  to  fill  an  important  local  role 
providing  a  valued  personal  service  and  tailor-made  deals. 
Despite  their  lack  of  negotiating  clout  with  the 
manufacturers  the  small  independents  could  still  find 
themselves  significant  long  term  players,  but  in  a 
commercial  environment  becoming  increasingly 
concentrated  and  technology-minded  they  will  have  to 
adapt  or  be  squeezed  out. 
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NEWS 


CPP  accreditation 
scheme  for  courses 


The  College  of  Pharmacy  Practice 
has  decided  to  accredit  course 
providers  so  that  their  courses 
may  be  recognised  for  members' 
continuing  education  needs. 

Course  attendance  has  proved 
the  most  popular  method  of 
fulfilling  the  10  hours  continuing 
education  requirement  for 
members,  with  over  60  per  cent  of 
members  using  this  means. 

A  wide  range  of  organisations 
have  been  providing  course  of 
variable  quality,  and  accreditation 
has  been  proposed  to  encourage 
higher  standards  and  profession- 
alism. 

The  College  is  seeking 
applications  from  organisations 
wishing  to  register  some  or  all  of 
their  courses  and  study  days. 
Courses  fulfilling  the  criteria  will 
be  accredited  from  January  1, 
1991 ,  and  only  courses  organised 
by  accredited  providers  will  be 
eligible  for  recognition  by  the 


NPA  offers 
rebates  on 
home 
systems 

The  National  Pharmaceutical 
Association  has  reached 
agreement  with  manufacturers  of 
controlled  dosage  systems  for 
rebates  on  their  purchases. 

Members  will  have  to  pay  the 
full  price  to  the  supplier.  Then, 
subject  to  payment  within  30 
days,  they  will  get  a  rebate  from 
Mallinson  House,  NPA  business 
services  manager  John  Goulding 
told  C&D  . 

Manrex  have  agreed  to  a  10 
per  cent  rebate  for  NPA  members 
who  purchase  their  system  from 
October  1.  Venalink's  offer  of  7.5 
per  cent  started  on  August  1 ,  as 
did  Surgicare's  offer  of  5  per  cent. 
The  latter  runs  until  December 
31,  when  it  will  be  reviewed  and 
possibly  increased  to  10  per  cent. 

Discussions  are  on-going  with 
W&W  about  a  rebate  on  their 
system;  it  may  be  10  per  cent 
rebate  from  January  1,  said  Mr 
Gouiding. 

"This  should  give  members 
more  incentive  to  get  involved  in 
offering  services  to  residential 
homes,"  Mr  Goulding  said. 


College  as  fulfilling  the  continuing 
education  requirement  after 
January  1,  1992. 

Continuing  education 
submissions  to  the  College  from 
members  from  1993  will  include 
certificates  of  attendance  at  such 
courses. 

Certificates  of  accreditation 
held  by  organisations  will  be  valid 
for  three  years.  For  accreditation, 
organisations  will  have  to  fulfill  a 
number  of  criteria  including: 
course  content  relevant  to  the 


science,  technology  or  practice  of 
pharmacy;  training  objectives 
specified;  a  variety  of  learning 
techniques  used  and  evaluation  of 
the  course  takes  place. 

Organisations  seeking 
accreditation  should  send 
expressions  of  interest  by 
October  31  to:  Rosemary 
Mitchell,  Administrator,  College 
of  Pharmacy  Practice,  Barclay 
Venture  Centre,  Sir  William 
Lyons  Rd,  Coventry  CV4  7EZ 
(tel:  0203  692400). 


Retrovir  licence  extended  to 
high  risk  HIV  patients 


The  product  licence  of  zidovudine 
(Retrovir)  has  been  extended  to 
include  the  treatment  of  high  risk 
asymptomatic  HIV  patients. 

The  medicine  was  licensed 
three  years  ago  only  for  the 
treatment  of  AIDS  and  AIDS- 
related  complex.  The  licence 
extends  to  early  symptomatic 
patients  whose  count  of  the 
antigen  marker  CD4  is  less  than 
500,  and  high  risk  asymptomatic 
patients  with  markers  of 
progressive  disease  including 
CD4  counts  repeatedly  less  than 
200,  or  between  500  and  200  and 
falling  rapidly. 

Two  studies  in  asymptomatic 
and  early  symptomatic  patients 
demonstrated  that  zidovudine 


therapy  early  in  the  disease 
process  delayed  progression  and 
helped  maintain  immune  status. 

Dr  Brian  Gazzard,  AIDS 
specialist  at  the  Westminster 
Hospital,  London,  commented:  "I 
think  we  all  appreciate  that  HIV 
infection  is  a  chronic,  persistent 
infection.  Therefore,  the  sooner 
you  treat  it,  the  sooner  you  stop 
the  virus  destroying  the  immune 
system  and  the  more  likely  the 
patient  is  to  stay  well. 

The  application  was  submitted 
via  the  EC  procedure,  with  the 
Committee  for  Proprietary 
Medicinal  Products 
recommending  to  EC  member 
states  in  June  that  zidovudine 
should  be  approved  for  wider  use. 


Council  seeking  a  truce  over 
residential  homes? 


The  Royal  Pharmaceutical 
Society's  Council  wants  a  truce 
over  the  residential  homes  issue, 
says  Liverpool  community 
pharmacist  John  Donoghue. 

"Council  wants  to  put  a  lid  on 
the  whole  thing,"  he  says.  "I  do 
not  know  what  else  people  like  me 
can  do  centrally. ' '  Mr  Donoghue 
has  been  at  the  forefront  in 
criticising  Boots'  recruiting  of 
homes,  and  promotion  of  the 
Manrex  system. 

He  is  asking  pharmacists  to 
report  anything  they  consider  to 
be  unethical.  "If  I  get  any 
evidence  that  Boots  are  not 
following  Council's  recommend- 
ations to  the  letter,  the  matter  will 
be  raised  again, ' '  he  says. 


In  the  meantime  he  maintains 
the  boycott  of  Crookes  products 
in  the  Liverpool  area  is  holding 
firm.  He  has  had  reports  from  as 
far  apart  as  North  Wales  and  the 
Isle  of  Wight  that  pharmacies  are 
refusing  to  sell  Crookes  lines. 

However,  he  accepts  it  will  be 
difficult  to  maintain  such  an 
initiative  for  a  long  period,  not 
least  because  of  the  law  relating  to 
restraint  of  trade. 

It  is  understood  that  one 
contractor  in  the  Liverpool  area 
has  complained  to  the  family 
practitioner  committee,  alleging 
that  Boots  have  been  soliciting 
prescriptions  and  offering 
inducements  to  residential  homes 
contrary  to  their  terms  of  service. 


The  answer 
to  a  patient's 
prayer? 

A  pharmacist  should  be  the 
answer  to  a  patient's  prayer  — 
"no  hanging  around  surgeries, 
easily  accessible  and  available 
most  hours' ' ,  says  an  article  in  the 
latest  issue  of  Practical  Health, 
but  it  goes  on  to  give  a  number  of 
criticisms  of  the  profession. 

The  article  acknowledges  the 
training  pharmacists  have 
received  and  says  they  can  tell  the 
public  all  they  need  to  know  about 
medicines. 

But  it  goes  on  to  record  the 
Consumers'  Association  criticism 
of  the  advice  given.  Customers 
with  a  symptom  which  could  have 
indicated  a  serious  illness  were 
not  always  recommended  to  see  a 
doctor.  The  researchers  involved 
were  frequently  sold  a  medicine 
with  no  questions  asked. 

To  get  a  good  service,  the 
author  suggests  that  a  customer 
asks  specifically  to  see  the 
pharmacist  and  make  it  quite  clear 
that  they  want  advice.  When  given 
a  new  medicine,  the  patient  should 
make  sure  they  have  the  answers 
to  questions,  such  as:  "Does  it 
have  any  unpleasant  side 
effects?"  and:  "What  do  I  do  if  I 
don't  get  better?" 

The  article  points  out  that 
pharmacists  have  information  on 
when  a  medicine  costs  less  than 
the  prescription  charge.  It 
concludes  pharmacists  do  offer  a 
useful  service  —  "and  they  are 
more  use  to  us  in  the  front  of  the 
shop  answering  our  personal 
queries  than  hiding  in  the  back 
counting  tablets.  "So  dig  them  out 
and  if  you  want  to  know 
something,  don't  be  afraid  to 
ask". 


Lowering  cholesterol  increases  the 
rate  of  suicide  and  accidental  or 
violent  death,  according  to  a  paper 
in  this  week's  BMJ  (volume  301). 
The  authors  reviewed  the  results 
of  several  trials  which  investigated 
the  effects  of  lowering  cholesterol 
concentrations. 

Predictably,  they  observed  a 
reduction  in  mortality  from  CHD, 
but  they  also  observed  a 
"significantly  higher  mortality" 
from  suicide  and  accidental  and 
violent  death. 

The  authors  put  forward 
several  possible  explanations 
including  that  people  who  alter 
lifelong  behaviour  patterns  by 
modifying  their  diet  have  changes 
in  mood  or  behaviour  sufficient  to 
increase  the  risk  of  suicide .  They 
say  the  results  justify  a  more 
cautious  approach  to  population 
based  interventions  for  control  of 
lipid  concentrations. 
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NHS  reforms  neglect  problems  associate 
with  under-prescribing 


GPs  unaware 
of  hospital  Dl 

The  great  majority  of  general 
practitioners  are  unaware  that 
hospital  drug  information  services 
are  available  to  them,  according  to 
Paul  Dillon,  Scottish  regional 
officer  of  the  Young  Pharmacists 
Group. 

Mr  Dillon,  speaking  at  the 
YPG's  regional  conference  in 
Edinburgh,  said  this  illustrated  the 
need  to  promote  the  hospital 
based  service.  However,  Karol 
Pazik  suggested  that  drug 
information  centres  should  be 
cautious  about  such  promotion, 
and  avoid  creating  more  demand 
than  could  be  coped  with. 

Andrew  Hagan,  pharmacist 
facillitator  in  Tayside,  pointed  out 
that  queries  which  arose  from 
general  practice  often  differed 
from  hospital  queries  and  could  be 
dealt  with  satisfactorily  by 
community  pharmacists. 
Community  pharmacists  could  act 
as  a  filter  to  reduce  the  risk  of 
overloading  the  hospital  services, 
he  said. 

Ian  Millar,  YPG  chairman, 
outlined  the  benefits  of  improved 
communications  between  hospital 
and  community  pharmacists, 
including  enhanced  continuity  of 
the  patient's  medication  and  the 
possibility  of  checking  patient 
compliance  after  discharge  from 
hospital.  The  YPG  has  set  up  a 
working  party  in  conjunction  with 
the  UKCPA  to  look  into  this  area. 


Revolt  Down 
Under? 

lA  pressure  group  representing 
Australian  retail  pharmacists  has 
attacked  the  pay  and  restructuring 
deal  agreed  between  the 
Australian  Government  and  the 
Pharmacy  Guild  of  Australia. 

The  Community  and  Support 
Group  believes  the  Guild 
negotiators  will  find  themselves  in 
in  embarrasing  position  as  a  result 
Df  the  agreement,  according  to  a 
'eport  in  Pharmacy  Trade. 

The  report  lists  several 
problems  arising  from  the 
igreement.  The  gross  margin  will 
)e  reduced  to  $4.25  per  script 
rom  1  October;  there  will  be  an 
.8  month  freeze  on  the  dispensing 
ee;  2,000  pharmacy  jobs  are  at 
isk  and  a  restriction  is  being 
ilaced  on  the  approval  of  new 
iharmacies. 

An  excess  of  pharmacies  in  the 
jountry  and  a  desire  by  the 
government  to  curb  a 
isproportionate  increase  in  the 
pst  of  pharmaceuticals  are  behind 
he  move. 


There  is  a  danger  that  the 
Government's  NHS  reforms 
which  exert  a  short  term 
"downward  pressure"  on 
spending  will  neglect  the  gains  to 
be  achieved  by  addressing  the 
problems  of  under-treatment  and 
under-spending,  according  to  the 
Office  of  Health  Economics. 

"Eurther  downward  pressure 
seems  less  relevant  than  a  policy 
based  on  a  full  assessment  of  costs 
and  benefits  of  additional 
spending",  says  the  OHE  in  its 
briefing  "Variations  between 
general  practitioners".  The 
report  highlights  variations  in 
doctors  prescribing  and  referral 
rates  but  warns  of  the  dangers  of 
concentrating  only  on  the  high 
levels  of  activity  and  cost. 

The  OHE  suggests  that 
under-treatment  and  the  denial  of 
potential  health  benefits  to 
patients,  are  possibly  as  important 
as  over-prescribing.  Practices 
with  above  average  patterns  of 
prescribing  may  be  practising 


Schering-Plough  have  announced 
that  it  is  discontinuing  the 
worldwide  registration  and 
marketing  programme  for  the 
antihypertensive  agent  dilevalol 
hydrochloride,  following  reports 
of  liver  toxicity. 

The  drug,  only  marketed  in 
Japan  and  Portugal,  had  already 
received  a  product  licence  for  the 
UK.  The  launch  was  planned  for 
next  month.  An  advisory  panel  of 
the  US  Food  and  Drug 
Administration  had  recommended 
approval  for  marketing  but  the 
FDA  had  not  yet  acted  on  the 
recommendation. 

Dilevalol,  an  isomer  of 
labetalol,  is  a  third  generation  beta 
blocker      with  peripheral 


more  effectively  than  their  frugal 
colleagues,  it  says. 

The  report  admits  that  in  the 
case  of  antibiotics  and 
tranquilisers  more  rational 
prescribing  could  help,  but  under- 
prescribing  may  cause  problems 
in  other  areas.  The  use  of 
screening  and  preventative 
medicines  may  cause  a  short  term 
rise  in  costs  but  may  also  prevent 
more  serious  illness  and  be  cost 
effective  in  the  long  run,  for 
example  in  treating  hypertension. 

Despite  the  dangers  of  high 
blood  pressure  and  the 
occurrence  of  stroke,  there 
remains  a  large  number  of 
undiagnosed  and  untreated 
hypertensives,  leading  to 
substantial  NHS  costs  for  the 
treatment  of  cerebrovascular 
disease.  One  study  has  suggested 
that  the  more  effective  use  of 
medicines  in  hypertension  has 
saved  over  £200m  in  hospital 
costs  alone. 

The   report   also  voices 


vasodilation  activity  which  lowers 
peripheral  resistance,  so  aiding 
the  treatment  of  hypertension. 

According  to  Dr  David  Glover, 
Schering-Plough's  medical 
director,  dilevalol  had  been  linked 
to  17  possible  cases  of  an 
idiosyncratic  form  of  hepatitis, 
usually  with  jaundice.  Nearly  all  of 
these  were  reported  in  a  total  of 
36,000  patients  in  post  marketing 
survellience  studies.  The 
condition  was  reversible  when  the 
drug  was  stopped  in  all  bar  one  of 
the  cases. 

Dr  Glover  described  the 
situation  as  "very  disappointing" 
but  one  that  could  not  have  been 
foreseen  earlier  in  the  drug's 
history.  Problems  only  became 


concern  over  the  ability  of  the 
newly  appointed  Family 
Practitioner  Committee  managers 
to  effectively  carry  out  the 
implementation  of  the  reforms  at 
a  local  level.  Over  50  per  cent  of 
the  managers  have  no  experience 
of  the  management  of  family 
practitioner  services,  it  says.  The 
report  quotes  a  recent  simulation 
of  the  NHS  reforms  in  the  East 
Anglian  Region  which  concluded 
that  FPCs  are  likely  to  be  the 
weakest  link  in  the  new  style 
health  market. 

■  An  additional  £110m  is  being 
allocated  to  Family  Practitioner 
Committees  in  England  for  family 
doctors'  practice  staff  and  surgery 
improvements,  Minister  for 
Health  Virginia  Bottomley 
announced  this  week.  This  will 
bring  the  year's  allocation  to 
£469m,  more  than  double  that  for 
1988/89  (£232m),  and  56  per  cent 
more  than  for  1989/90  (£301  m). 
She  said:  "It  will  help  GPs 
implement  the  new  contract. ' ' 


apparent  with  the  drug's  wider 
use,  he  said.  At  this  stage  the 
company  has  no  plans  to 
reintroduce  the  product. 

Professor  Brian  Prichard  of 
University  College  Hospital,  said 
he  was  "  sorry  to  hear  the  news  of 
the  drugs  withdrawal".  It  would 
have  been  "a  useful  addition  to  the 
treatment  of  hypertension ' ' . 

John  Barr  of  Glaxo  said  that 
although  dilevalol  was  one  of  four 
isomers  of  labetalol,  it  differed  in 
its  mechanism  of  action.  Although 
it  was  not  unknown,  with  any 
product,  to  receive  occasional 
reports  of  hepatic  problems, 
nothing  of  the  order  of  that  seen 
with  dilevalol  had  been  reported 
with  labetalol,  he  said. 
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BY  GUM 

A  NEW  FORMULA  TOOTHPASTE 

Colgate  GPF  is  a  new  toothpaste 
with  a  unique,  clinically-proven  Gum 
Protection  Formula  containing  both 
Triclosan  and  PVM/MA.  This  special 
co-polymer  works  like  a  magnet  and 
helps  the  Triclosan  keep  on  working 
against  harmful  bacteria.  As  95%  of 
adults  suffer  from  gum  disease,  there 
is  a  real  need  for  this  product. 


BY  GOLLY 

CREATED  FOR  A  GROWING  MARKET 

Research  shows  that  today's 
customers  are  much  more  orally  aware 
and  that  Oral  Care  is  a  growth  market 
with  enormous  profit  potential.  People 
will  be  happy  to  pay  a  premium  price 
for  the  extra  protection  offered  by 
Colgate  GPE 


BY  GOSH 

£3.5M  NATIONAL  TV  CAMPAIGN 
RUNNING  NOW 

As  you  would  expect  of  the  long- 
standing UK  brand  leader,  we're 
supporting  this  new  addition  to  our 
range  with  a  massive  £3.5  million 
national  TV  campaign  and  full  national 
press  support. 

New  Colgate  Gum  Protection  Formula. 
Healthier  profits  from  healthier  teeth, 
by  gum! 


The  Worlds  No.  1  Toothpaste 


FOR  FURTHER  INFORMATION  contact  Trade  Relations  Department,  Colgate  Palmolive,  Guildford  Business  Park,  Middleton  Road,  Guildford,  GUZ  SLZ. 


Macarthy 
respond  on 
Chemcard 

Cameron  Scott,  managing 
director  of  Macarthy  retail 
division,  was  "disappointed  to 
learn  that  the  Royal 
Pharmaceutical  Society  felt  as  yet 
unable  to  endorse  Chemcard". 

"It  is  normal  for  the  Society  to 
take  a  cautionary  view  on 
innovations  in  public  health 
screening,  as  it  did  initially  in  the 
case  of  home  pregnancy  tests  and 
blood  pressure  testing, ' '  he  said. 
Macarthy  are  confident  that  as 
further  research  is  carried  out, 
Chemcard  will  receive  full 
endorsement  and  become  a 
recognised  part  of  pharmacy's 
health  care  service. 

Mr  Scott  emphasised  that 
Chemcard  is  a  semi-quantitative, 
pre-screening  test,  allowing 
people  to  discover  if  their 
cholesterol  level  is  above  a 
desired  amount.  This  would  allow 
them  to  take  positive  steps  and,  if 
necessary,  get  medical  advice. 

More  people  want  to  "take 
ownership"  of  their  own  health, 
said  Mr  Cameron.  He  felt  this  was 
confirmed  by  the  early  demand  for 
Chemcard.  He  was  not  aware  of 
one  incident  of  a  person  having 
difficulty  reading  the  test  results. 

Diamicron  — 
further  recall 

Servier  Laboratories  are  recalling 
a  further  four  batches  of 
Diamicron  tablets  (gliclazide 
80mg). 

The  tablets  in  a  number  of 
batches  have  been  crumbling  on 
removal  from  the  blister 
packaging  and  the  company  is 
concerned  that  diabetics  may  be 
put  at  risk  from  variable  dosage. 

The  batches  being  recalled  are 
OA802,  OC801,  OC807,  and 
OD804.  Full  credit  will  be  given 
through  wholesalers. 


Recalling 
CAM 

Farillon  are  recalling  batch 
number  0082  of  CAM  linctus 
150ml  (manufactured  by  Rybar 
Laboratories).  This  batch  was 
produced  for  export,  but  was 
distributed  in  error  to  UK 
wholesalers  between  June  27  and 
August  7.  Return  stocks  to 
.vholesalers  for  credit. 


What  a 
wheeze! 


What  a  brilliant  idea!  The 
editor  of  "The  Good  Beach 
Guide"  has  suggested  to 
the  National  Pharmaceutical 
Association  a  centralised 
laboratory  service  for  the 
testing  of  samples  of  water, 
food,  soil  and  so  on,  for 
contamination  (NPA 
Supplement  Aug  90).  With 
pharmacies  acting  as  local 
agents  for  the  laboratory 
and  the  NPA  stamp  of 
authenticity  on  the  result 
this  could  become  a  genuine 
and  useful  service  to  the  community. 

I  am  uncertain  as  to  the  limitations  of 
an  analytical  laboratory,  buy  why  stop  at 
environmental  problems?  A  properly 
promoted  service  could  enable  unknown 
samples  to  be  analysed  for  actual  content 
or  for  the  quantitative  determination  of 
known  ingredients.  A  pilot  study  is  a  must 
but  the  fee  structure  should  also  be 
realistic.  A  minimum  of  £10  per  sample 
with  more  complicated  analyses  attracting 
higher  fees  must  be  our  aim.  Too  many 
times  in  the  past  pharmacy  has 
undervalued  its  professional  services. 


Over  sensitive? 

Cholesterol  testing  will  soon  become  as 
easy  as  present  day  pregnancy  tests,  but 
not  as  quickly  as  I  had  predicted.  Council 
has  declined  to  endorse  the  new 
Chemcard  test  but  instead  has  referred 
the  matter  to  the  NHS  procurement 
directorate  after  which  further 
consideration  will  be  given. 

I  think  excessive  consideration  is  being 
given  to  the  sensitivity  of  medical  toes, 
and  if  an  accurate,  properly  presented  test 
is  available  the  public  has  a  right  to  have 
access  to  it.  I  do  not  know  if  Chemcard  is 
a  suitable  test  for  OTC  sale,  and  was 
hopeful  Council  would  guide  me,  but  its 
fudged  decision  is  of  little  assistance. 
Counselling  must  obviously  be  made  at  the 
point  of  sale  and  I  would  expect  full 
instructions  and  advice  with  the  product. 


So  far  I  have  been  unable  to 
obtain  a  sample,  and  I  do  not 
know  whether  Council's 
statement  will  prevent 
distribution,  but  I  have 
already  had  requests  from 
the  public  and  would  like  the 
opportunity  to  assess  it  for 
myself! 

Meanwhile  our 
preconceived  notions  of 
what  is  best  for  the  patient 
may  be  open  to  question. 
Epidemiological  evidence 
from  the  States  (The 
Guardian  Aug  10)  indicates 
that  a  change  in  dietary  fat 
intake  to  prevent  heart 
attacks,  has  been 
compensated  by  a  rise  in 
deaths  from  violent  causes.  It  is 
hypothesised  that  change  in  lifestyle  may 
affect  mood  to  the  point  at  which  suicide  is 
contemplated  or  alter  perception  such  that 
accidents  are  more  common.  The 
coincidence  is  only  statistical  but 
nevertheless  a  timely  warning  against 
excessive  counselling  zeal! 

What  it  costs... 

My  comments  about  ostomy  products 
(C&D  July  27)  was  not  a  complaint  against 
TVM,  since  their  trading  terms  are  their 
prerogative.  What  I  do  object  to  is  not 
being  paid  by  the  NHS  for  ingredient  costs 
necessarily  incurred  to  reasonably  supply 
the  patient.  The  Department  assumes  I 
can  obtain  all  my  ostomy  products  at 
discount  and  penalises  me  accordingly.  If 
I  cannot,  then  "ZD"  should  be  allowed, 
on  production  of  the  suppliers  invoice. 

Read  C&D! 

My  sympathy  for  Mike  Finberg  (PJ 
Letters  Aug  11).  An  understandable 
mistake  in  the  mine  field  of  cod  liver  oil 
supplements  could  so  easily  have  been 
avoided  if  he  had  only  read  the  C&Dl  In 
November  last  year  I  pointed  out  the 
dangers  of  "one  a  day"  cod  liver  oil 
therapy  for  the  relief  of  joint  pain.  The 
confusion  is  still  producing  problems  and 
should  be  tackled  by  the  manufacturers 
without  any  further  delay. 
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COI  TERM 


UK  gets 
Decubal  for 
dry  skin 

Danish  pharmaceutical  company 
Dumex  are  introducing  Decubal,  a 
non-medicated  cream  for  dry  and 
sensitive  skin  conditions,  into  the 
UK. 

Decubal  (50g  £2.95)  will  be 
available  only  in  pharmacies 
nationally.  It  has  been  used  for 
some  16  years  in  Scandinavia, 
where  it  is  said  to  be  a  market 
leader. 

Dumex  say  that  Decubal  has 
undergone  extensive  clinical 
testing  to  prove  its  effectiveness 
as  a  moisturiser  and  emollient,  its 
safety  in  use,  and  its  acceptability. 

Decubal  is  said  to  be  hypo- 
allergenic  and  fragrance-free. 
Among  its  listed  ingredients  are 
purified  lanolin,  dimethicone  and 
glycerol. 

The  launch  is  being  supported 
by  a  free  sample  and  patient  leaflet 
promotion,  and  professional 
sample  packs  will  be  offered  to 
pharmacists.  A  promotion  for 
counter  assistants  is  also  planned. 
Dumex  Ltd.  Tel:  0844274372. 


Congesteze 
amuses  kids 

Schering-Plough  Consumer 
Health  are  supporting  their 
Congesteze  children's  decon- 
gestant with  a  consumer 
promotion  this  Winter. 

Both  the  paediatric  and 
children's  variantes  will  come  with 
a  free  leaflet  suggesting  activities 
to  keep  children  entertained  when 
they  are  unwell.  The  leaflet 
contains  suggestions  such  as 
cookery  ideas,  games  and 
competitions  for  all  ages. 

Congesteze  is  the  third  largest 
brand  in  children's  oral 
decongestant  market,  says  the 
company. 

The  Congesteze  promotion 
will  be  available  from  October  to 
January  or  while  stocks  last. 
Schering-Plough  Consumer 
Health.  Tel:  0638  716321 . 


Coughcaps  go  national 
after  test  campaign 


Coughcaps,  claimed  to  be  a 
"major  breakthrough  in  cough 
medication  technology  ",  is  to  be 
launched  nationally  from 
September  10  after  a  successful 
test  market  in  the  South  of 
England. 

Coughcaps  (10 £2.29)  contain 
the  cough  suppressant 
dextromethorphan  29.5mg 
(40.2mg  dextromethorphan 
hydrobromide)  in  a  multi-unit, 
diffusion  regulated,  controlled 
release  system.  The  drug  is 
coated  onto  an  inert  core  which  is 
covered  by  a  layer  containing  two 
polymers. 

On  contact  with  intestinal  fluid, 
the  polymers  dissolve  leaving 
channels  through  which  the  drug 
diffuses  out.  The  use  of  many 
beadlets  contained  in  a  hard 
gelatin  capsule  means  there  is  no 
danger  of  the  system  failing  and 
"dumping"  the  entire  dose,  say 
Smithkline  Beecham  Health  Care. 

Human  volunteer  studies  with 
Coughcaps  have  shown  the  level 
of  dextromethorphan  exceeds  the 
minimum  necessary  to  be 
effective  against  cough  for  over 
eight  hours,  says  the  company. 


Consumers  questioned  during 
the  test  launch  found  Coughcaps 
gave  eight  hours  relief,  without 
drowsiness,  and  were  effective 
quickly,  handy  and  portable,  easy 
to  swallow  and  more  or  equally  as 
soothing  as  their  usual  cough 
liquid,  say  SB. 

To  support  the  national  launch, 
SB  are  planning  to  spend  £1.6 
million  on  a  national  television 
campaign  using  animation.  There 
will  be  a  mailing  to  doctors  and  a 
leaflet  will  be  sent  to  pharmacists 
who  will  also  receive  a 
complementary  pack  of 
Coughcaps. 

Consumer  leaflets,  show- 
cards,  shelf  reservers,  a  counter 
unit  and  giant  display  carton  will 
also  be  available  say  Smithkline 
Beecham  Health  Care  UK.  Tel: 
081-5605151. 

Colgate-Palmolive  are  supporting 
their  therapeutic  toothpaste,  Gum 
Protection  Formula,  with  a 
nationwide  (all  areas  except 
London)  television  advertising 
campaign  until  the  beginning  of 
September.  Colgate-Palmolive 
Ltd.  Tel:  0483  302222. 


Bodyform  get 
bigger  for 
better  value 

Scott  are  extending  their 
pantyliner  range  to  include 
Bodyform  45s  which,  they 
believe,  will  offer  the  consumer 
better  value  through  a  larger  pack 
size. 

The  new  variant  will  be 
available  from  September, 
packaged  in  a  drawstring  bag,  with 
its  own  merchandising  display  tray 
for  in-store  use. 

A  launch  promotion  will  offer 
five  free  liners  and  a  re-usable 
wallet  free  with  every  pack.  The 
offer  will  run  until  November. 
Packs  of  30  Bodyform  liners  will 
also  carry  this  promotion  from 
October. 

In  addition,  Scott  are  running  a 
cross  promotion  with  their  regular 
and  super  towels.  Packs  of  20 
towels  will  contain  five  free 
bodyform  liners  with  a  coupon  for 
15p-off  next  purchase  of 
Bodyform  pantyliners.  This  will 
run  during  October  and 
November.  Scott  Ltd.  Tel:  0342 
327191. 


3M  Autumn 
discounts 

3M  Health  Care  are  running  an 
Autumn  trade  promotion  on 
Micropore  Dress-it  plasters, 
Coldhot  compress  and  Super 
Plenamins. 

Between  September  10  and 
October  30  there  is  a  10  per  cent 
discount  across  the  plasters  range 
—  £6.20  for  a  case  of  20  plasters, 
£9.08  for  assorted  and  £9.70  for 
lm  strips. 

During  the  same  period,  the 
trade  price  of  Coldhot  compress 
will  be  reduced  by  9  per  cent  to 
£2.63.  An  on-pack  promotion 
offering  a  free  pair  of  white  sports 
wristbands  is  also  planned. 

Super  Plenamins  are  offered  at 
10  per  cent  off  -  £1 .57  for  30  and 
£2.63  for  60  -  until  the  end  of 
November.  3M  Health  Care.  Tel: 
0509  611611. 
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New  Inoven 
hits  pain 
where  it  hurts 

All  over 
the  country. 


1 


,T  HURTS 


?4 


Following  the  successful  test  market, 
Inoven  from  Janssen  Pharmacy  Division 
is  now  available  nationally,  backed  by  a 
£6  million*  advertising  campaign  includ- 
ing nationwide  TV  and  posters. 

New  Inoven  contains  only  Ibuprofen 
and  is  available  in  tamper  evident  packs 


of  12,  24  and  48  caplets.  New  Inoven  is 
exclusive  to  pharmacies  so  the  profits 
are  all  yours. 

It  looks  as  though  it's  going  to  be  a 
painless  autumn. 

For  further  information  and  details 
of  the  launch  offer  contact  your  Janssen 


Pharmacy    Division  Representative  or 

Janssen  Pharmacy  Division  on  02357 
72966,  extn.  4418. 

*  (calendar  equivalent)  TM  denotes  trademark 

INOVEN 

Ibuprofen  200mg 
HITS    PAIN    WHERE    IT  HURTS 


COUNTERPOINTS 


Three  more 
for  Original 
Additions 

Original  Additions  have  come  up 
with  three  new  treatment 
products  to  add  to  their  Elegant 
Touch  nail  care  collection. 

Calcium  gel  is  a  gel  lacquer 
which  sets  quickly  and  is  said  to 
give  a  high  gloss  finish,  making  it 
ideal  for  either  a  base  coat,  top 
coat  or  a  natural  nail  polish. 

Silken  lacquer  has  been 
introduced  for  weak  nails 
especially  those  with  ridges.  The 
formulation  of  silk  powder  is  said 
to  help  to  fill  the  ridges  and 
restrengthen  the  nails.  It  comes  in 
pink  to  give  nails  a  healthy, 
flawless  finish,  says  the  company. 

Nail  treatment  oil  contains 
vegetable  oils  and  several 
essential  oils  chosen  for  their 
soothing  and  health  properties.  It 
should  be  massaged  into  the  nails 
twice  a  day  to  help  nail  growth  and 
improve  the  texture  on 
surrounding  skin.  All  three 
products  are  available  in  7ml  sizes 
for  £1.95.  Original  Additions 
(beautv  products)  Ltd.  Tel: 
081-5739907. 


Nights  in 
White  Satin 

Nights  in  White  Satin  is  the  latest 
fragrance  from  Yardley ,  said  to  be 
aimed  at  the  "stylish  but 
romantic"  woman  of  the  '90s. 

The  fragrance  comprises  a 
harmony  of  warm,  rich  tones 
drawn  from  the  oils  of  amber  resin 
and  vetivert  grass.  This  is 
complemented  with  frangipani  and 
jasmin. 

White  Satin  comes  packaged  in 
blue  with  a  white  ribbon  and  the 
collection  comprises:  parfum  de 
toilette  (trial  size  £2.25;  25ml 
£6.25;  50ml  £9.35):  body  talc 
(lOOg  £2.95)  luxury  weekender 
toiletry  bag  containing  25ml 
cologne  and  body  talc  (£12.50); 
luxury  concentrated  parfum  de 
toilette  spray  (£14.50). 

The  fragrance  will  be  available 
from  the  end  of  September. 
Yardley  of  London  Ltd.  Tel:  0268 
522711. 

Andrex  will  be  supported  with  a 
large  scale  national  door-to-door 
leaflet  drop  to  10  million  homes 
this  month.  The  leaflet  highlights 
Andrex  as  an  environmentally 
responsible  brand,  and  builds  on 
the  messages  of  the  recent 
television  advertising  campaign 
say  Scott  Ltd.  Tel:  0342  327191 . 


Dinnefords  is  alcohol 
and  preservative  free 


Following  the  Department  of 
Health's  ruling  about  the  alcohol 
levels  in  gripe  mixtures, 
Smithkline  Beecham  Health  Care 
have  reformulated  Dinneford's 
gripe  mixture  so  it  is  now  both 
alcohol  and  preservative  free. 

Described  as  the  "first 
innovation  in  decades  in  the  gripe 
water  market",  Dinneford's  is 
taking  advantage  of  form-fill-seal 
technology.  The  sterile  product 


New  look  for 
Blistex 

Dendron  have  repackaged  and 
relaunched  Blistex  with  a  new 
improved  sunscreen  formulation 
(SPF10). 

Blistex  (£0.72)  will  be  available 
for  display  in  new  self 
merchandising  tower  packs  with 
modern  graphics  featuring  two 
action  scenes;  skiing  and  wind- 
surfing. An  extensive  PR 
campaign  is  supporting  the  new 
look  with  features  appearing  in  the 
women  and  teenage  press. 
Dendron  Ltd.  Tel:  0923229251. 

Sure  support 

Elida  Gibbs  are  supporting  their 
Sure  brand  with  a  £2  million 
television  and  Press  advertising 
campaign.  A  national  Press 
campaign  worth  some  £700,000 
will  run  until  November,  featuring 
the  solid  and  roll-on  variants, 
while  the  familiar  "jungle" 
television  commercial  and  a  Sure 
for  men  commercial  is  running 
throughout  the  Summer.  Elida 
Gibbs  Ltd.  Tel:  071-4861200. 


comes  packed  in  small,  single 
dose  plastic  vials  (10  £2.29). 

The  cap  is  cleanly  twisted  off 
leaving  an  untouched  hole  through 
which  the  gripe  mixture  is 
administered.  The  packaging  also 
gives  new  mothers  peace  of  mind 
that  the  dose  level  is  correctly 
measured,  say  SB. 

The  company  plans  to 
promote  the  new  look  Dinneford's 
by  sampling  in  Bounty  packs  from 
November  to  October  1991, 
aiming  to  reach  at  least  90  per  cent 
of  first  time  mothers.  Advertising 
is  planned  for  the  baby  Press  and 
for  She  magazine,  and  pharmacists 
will  be  provided  with  in  store 
advice  leaflets.  Smithkline 
Beecham  Health  Care  UK.  Tel: 
081-560  5151. 


English 
Spring  at 
Yardley 

Yardley  of  London  are 
complementing  their  English 
Lavender  fragrance  with  English 
Spring  Flowers,  described  as  a 
"timeless,  classic  fragrance". 

The  new  fragrance  is  derived 
from  touches  of  muguet,  hyacinth, 
rose  and  jasmine  added  to  a  white 
flower  heart.  The  collection  will  be 
available  at  special  introductory 
prices  with  trial  sizes  at  £0.25 
each.  The  range  comprises:  trial 
size  body  spray  (£0.99);  body 
spray  (100ml £2.25,  introductory 
offer  £1.99);  talc  (100ml  £2.49, 
introductory  £1.75);  three  soap 
box  (£4.35,  introductory  £2.90); 
cologne  spray  (30ml  £4.49, 
introductory  £3.25);  perfume 
(59ml,  £4.99);  single  soap  (£1.99) 
and  soap  sampler  (£0.25).  Yardley 
of  London  Ltd.  Tel:  0268  5227 U. 


Eight  pack 
for  Nouvelle 

Fort  Sterling  have  entered  the 
multipack  toilet  tissue  market  with 
an  eight  roll  pack  under  the 
Nouvelle  brand  name. 

The  eight  pack  is  said  to  be 
easier  to  stack  and  more  stable 
than  a  conventional  nine  roll  pack. 

The  eight  roll  packs  will  be 
available  in  three  variants:  white, 
pink  and  peach  (£2.79).  Fort 
Sterling  Ltd.  Tel:  0204  68611. 


ON  TV  NEXT  WEEK 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                          SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Complan: 

All  areas  BSB  &  Sky 

Colgate-Palmolive: 

All  areas  except  LWT 

Dettol  Liquid:         All  areas  except  HTV,CTV,TVS,LWT,TTV  &  C4 

Gillette  Sensor: 

All  areas 

Latiacane  creme: 

Y.C.TT&  C4 

Libra  Bodyform: 

All  areas  except  CTV, LWT  &  TTV, TV-am 

Listerine: 

All  areas 

Loving  Care: 

Y,C,A,HTV,TSW,TVS  &  TTV 

MacLeans  toothpaste: 

All  areas 

Mum  deodorant: 

All  areas 

Plax: 

All  areas  except  LWT  &  TV -am 

Silvikrin: 

All  areas 

Sure: 

All  areas 

Turns: 

All  areas 
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MACLEANS, 
PRE-SENT  PACKS! 
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Macleans  toothpaste  introduces  a  change  of  uniform! 


attention,  Shelves! 

Greater  shelf  impact  with  new  modern  designs 

Darker  green  pack  colour  on  Mildmint 
iproves  standout 

lildmint  flavour  Improved! 

Macleans  Mildmint  alone  has  a 
gnificant  5%  market  share* 

New  flavour  performed  even 
?tter  than  current  popular  taste 

!:  Grocers  MAT  May  1990  (Volume)  Nielsen  Retail  Index 


•  Mildmint  flavour  very  popular  with 
families  with  children 

Advertising,  Sales,  Forward  March! 

•  £3  million  national  TV.  campaign 
throughout  August 

•  P.R.  and  extensive  Mildmint 
sampling  in  6.2  million  leading 
women's  colour  magazines 

•  Major  Disney  on-pack  promotion 
linking  with  new  blockbuster  animated  film 
in  November 


COUNTERPOINTS 


£3m  TV  plug  for  Nurofen 
supports  soluble  variant 


Bright-eyed 

Larkhall  Natural  Health  have 
produced  a  new  herbal  eye  gel, 
Eyebright  Gelee. 

Complementing  Larkhall's 
range  of  hair  and  skin  care 
products,  Eyebright  Gelee  is  said 
to  harness  the  natural  properties 
of  the  eyebright  herb.  With  a 
natural  fragrance,  it  can  also  be 
used  to  help  soothe  tired  eyes, 
says  the  company. 

The  eye  gel  (£2 .25)  comes  in  a 
15g  glass  mini-pot  packaged  in  a 
pastel  blue  cube  box  which 
identifies  it  with  the  rest  of 
Larkhall's  natural  beauty  range. 
Larkhall  Natural  Health.  Tel: 
081-874  1130. 


Orai-B's  second  phase  of  a  £1.5m 
national  television  and  Press 
advertising  campaign  is  planned  to 
run  for  four  weeks  from  mid- 
August.  The  campaign,  which  will 
target  A,  B,  CI  and  C2 
housewives  with  children,  will 
include  30  regular  second 
television  slots  combined  with  full 
colour  advertisements  in 
women's  publications  and  colour 
supplements.  The  message  is 
designed  to  be  authoritative  and 
link  the  brand  strongly  with  the 
dental  profession,  say  Oral-B 
Laboratories  Ltd.  Tel:  0296 
432601. 


The  Nurofen  Arcim  Boldo 
commercial  is  on  air  again, 
showing  continuously  on  national 
television  until  the  middle  of 
November.  The  campaign  is 
worth  £3  million,  representing  the 
largest  spend  ever  for  an 
analgesic,  claim  Crookes. 

The  first  half  of  the  two  part 
burst  is  planned  to  increase  sales 
of  Nurofen  before  the  consumer 
launch  of  Nurofen  Soluble.  The 


commercial  will  be  seen  in  all 
television  areas  until  the  end  of 
September,  and  includes  the  first 
showing  of  Nurofen  advertising  on 
TV-am.  This  £lm  spend  will  be 
followed  immediately  by  new 
advertising  on  October  1 . 

The  second  part  of  the 
campaign,  worth  £2m  will  show  a 
slightly  amended  commercial 
announcing  Nurofen  Soluble  to  the 
consumer,  and  run  for  six  weeks 
until  the  middle  of  November. 

Graham  Gilbert,  group 
product  manager  for  Nurofen  and 
Nurofen  Soluble,  says  Crookes 
are  looking  to  ensure  that 
Nurofen 's  expansion  is  maintained 
through  to  the  year  end.  Crookes 
Healthcare  Ltd' Tel:  0602  507431 . 


Cupal  have  updated  the  packaging 
of  the  Meltus  range  of  cough 
medicines  but  the  formulations 
remain  unchanged.  The  new  look 
range  is  packed  in  round  bottles. 
The  cartons  have  also  altered  in 
shape  to  accommodate  the  new 
bottles  and  the  spoon  logo  now 
appears  on  the  opposite  side  of  the 
pack.  Cupal  Ltd.  Tel:  0254 
580321. 


Healthy 
offers 

Starting  this  week  until 
September  7,  Nurdin  &  Peacock 
are  offering  special  low  prices  on 
a  wide  range  of  what  are 
considered  to  be  some  of  their 
most  popular  products. 

A 12  x  200ml  case  of  Palmolive 
shave  foam  can  be  purchased  for 
£7.69,  offering  a  profit  on  return 
over  25  per  cent  says  the 
company.  A  higher  margin  of  38.7 
per  cent  can  be  obtained  when 
buying  an  8  x  5  pack  outer  of  Bic 
razors  for  £2.09,  and  selling  at 
£0.49. 

Falcon  hair  spray  (6  x  200ml) 
can  be  purchased  for  £2.99, 
offering  a  profit  on  return  of  27.5 
per  cent,  Elastoplast  plasters 
12  x  handy  are  priced  at  £5.09, 
while  a  12  x  225ml  case  of  Timotei 
shampoo,  featuring  25  per  cent 
extra  free  in  each  bottle,  can  be 
obtained  for  £7.79  say  Nurdin  & 
Peacock  Pic.  Tel:  081-946  9111. 


Ultraglow  have  appointed  Mr 
Gordon  Halliday  as  sales  agent  for 
Northern  Ireland  with  effect  from 
August  20.  Mr  Halliday  can  be 
contacted  at  Halliday  Marketing. 
Tel:  0232  453446. 


No.  1  PREMIUM  SELLER  NATIONWIDE 

Now  available  from  leading  chemists'  wholesalers. 


MARKETING  FACT  FILE 

•  The  brand  leading 
volume  seller 
nationwide 

•  Excellent  profits 

•  National  advertising 
support 

•  First  Class 
P.O.S.  material/  P^OUUi 


Ch-  -TfHe 


9Labo^otytes. 


gigs 


of  st 


Verb 


Freshness  is  our  strength 


Power  Health  Products  Ltd  Pocklington,  York  Y04  2NR 
Tel:  (0759)  302734    Fax:  (0759)  304286 
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MilupQ  delivers 


more  sales 


at  all  times. 


Milupa  outsells  every  other  babyfood  com 
iany  in  chemists!1' 

That's  because  brand  leader  Milupa  offers 
xactly  what  you  and  your  customers  want. 

A  wide  variety  of  delicious,  wholesome 
neals  made  entirely  from  top  quality  mgredi 
nts  with  no  artificial  colourings,  flavourings  or 
reservatives. 

Milupa  Infant  Foods  are  clearly 
ivided  into  Breakfasts,  Dinners,  Desserts  4i7T 


and  Tea-time  savouries  to  make  merchandising  easy 
and  to  ensure  baby's  mealtime  routine  fits  in  with 
the  rest  of  the  family's. 

So  it's  no  wonder  Milupa  delivers  more 
sales.  Time  and  time  again. 


milupa 

Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


A  C  Nielsen,  total  babyfoods  i  market  shares  March'Apnl  1990.  total  pharr 


® 


See  your  representative  or  ring  our  Sales  Department  on  081-573  9966.  Milupa  Ltd,  Milupa  House,  Uxbridge  Road,  Hilhngdon,  Uxbridge,  Middlesex  UB10  ONE 


SCRPT  SPECIALS 


Organon's 
injections 

Organon  are  launching  Humegon, 
and  reintroducing  Pregnyl  on 
September  3. 

Humegon,  a  parenteral 
formulation  of  human  menopausal 
gonadotrophins  for  use  in  the 
treatment  of  infertility ,  is  in  75iu 
and  150iu  strengths. 

Humegon  ampoules  75iu 
(licence  number  0065/0112) 
comes  in  packs  of  one  (£8.80),  and 
ten  (£86);  150iu  (licence 
number/0113)  in  similar  packs 
cost  £16  and  £160  respectively. 
Each  comes  with  the  same 
number  of  solvent  ampoules  - 
sodium  chloride  for  injections  0.9 
per  cent  (licence  number/0114). 

Pregnyl  is  a  human  chorionic 
gonadotrophin  in  one  ampoule 
packs  in  strengths  500iu  (licence 
number/5077)  £0.69,  1500iu 
(licence  number/5078)  £2.07, 
5000iu  £3.08,  ten  ampoules 
£29.70  (all  prices  trade).  Each 
pack  comes  with  solvent. 
Organon  Laboratories  Ltd.  Tel: 
0223  423445. 


Repack  for 
Flamazine 

Smith  &  Nephew  have  introduced 
a  new  pack  design  for  tubes  of 
Flamazine  cream  to  improve  the 
tamper  evident  seal  of  the  tube. 

The  band  seal  has  been 
replaced  by  a  "star"  seal  which 
forms  an  integral  part  of  the  tube. 
The  seal  is  broken  by  reversing 
the  cap,  locating  the  star  into  the 
recess  of  the  cap  and  then  twisting 
off  the  star.  S&N  believe  this  is  a 
significant  improvement  in 
product  security. 

The  presentation  of  the  tube 
has  been  update  with  a  white  tube 
with  print  layout  in  corporate 
livery.  S&N  say  this  offers  a  dual 
benefit:  the  print  area  has  been 
increased,  allowing  all  the 
ingredients  to  be  listed  (to  meet 
dermatologists  requests),  and  the 
legibility  of  the  text  has  been 
"substantially"  improved.  Smith 
&  Nephew  Pharmaceuticals  Ltd. 
Tel:  0402349333. 


Utinor  is  MSD's  UTI 
antibiotic 


Merck  Sharp  &  Dohme  have 
introduced  Utinor,  a  broad- 
spectrum  antibiotic  for  use  in 
urinary  tract  infections  (UTIs). 

It  contains  norfloxacin,  a 
4-quinolone  derivative  said  to  be 
active  against  most  common  and 
uncommon  urinary  pathogens. 

MSD  expect  that  Utinor  will 
be  particularly  useful  in  the 
treatment  of  uncomplicated  UTIs, 
such  as  cystitis  in  women,  giving 
high  clinical  and  bacteriological 
cure  rates  in  three  days.  Standard 
antibiotic  therapy  effects  a  cure  in 
seven  to  14  days,  say  MSD. 

There  is  no  cross-resistance 
between  Utinor  and  structurally 
unrelated  antibacterial  agents 
such  as  penicillins, 
cephalosporins,  and  tetracyclines. 
Resistance  to  Utinor  during 
therapy  has  developed  in  less  than 
1  per  cent  of  patients  treated,  say 
MSD. 

Manufacturer  Merck  Sharp  & 
Dohme  Ltd,  Hertford  Road, 
Hoddesdon,  Hertfordshire,  EN11 
9BU 

Description  White,  oval  tablets 
marked  "Utinor"  containing 
400mg  norfloxacin 
Uses  Upper  and  lower, 
complicated  and  uncomplicated, 
acute  and  chronic  urinary  tract 
infections,  including  cystitis, 
pyelitis,  pyelonephritis,  chronic 
prostatitis  and  infections 
associated  with  urological 
surgery,  neurogenic  bladder  or 
nephrolithiasis  caused  by  bacteria 
susceptible  to  Utinor 
Dosage  Uncomplicated  lower 
UTIs  400mg  twice  daily  for  three 
days.  UTIs  400mg  twice  daily  for 


seven  to  ten  days.  Chronic 
relapsing  UTIs  400mg  twice  daily 
for  up  to  12  weeks 
Side-effects  Most  commonly 
gastrointestinal,  neuropsychiatric 
and  skin  reactions,  including 
nausea,  headache,  dizziness, 
rash,  heartburn,  abdominal 
pain/cramps  and  diarrhoea.  Less 
commonly  anorexia,  sleep 
disturbances,  depression, 
anxiety/nervousness,  irritability, 
euphoria,  disorientation, 
hallucination,  tinnitus  and  epiphora 
have  been  reported  (see  Data 
Sheet) 

Contraindications,  warnings, 

etc  Hypersensitivity  to  any 
component,  or  chemically  related 
quinolone  antibacterials, 
prepubertal  children  and  growing 
adolescents.  Should  not  be  used  in 
patients  with  a  history  of 
convulsions  (see  Data  Sheet). 
Use  during  pregnancy,  and  in 
breast-feeding  mothers  is  not 
recommended.  Drug  interactions 
include  probenecid, 
nitrofurantoin,  theophylline, 
cyclosporin,  and  warfarin  or  its 
derivatives;  some  may  be 
administered  concomitantly  if 
levels  are  monitored  (see  Data 
Sheet).  Sucralfate  or  antacids 
should  not  be  administered 
concomitantly  with  norfloxacin  or 
within  two  hours  of  administration 
or  norfloxacin 

Supply  restrictions  POM 
Packs  Three-day  blister  packs  of 
six 400mg  tablets  (£2.88),  seven- 
day  blister  packs  of  14  tablets 
(£6.72,  both  prices  trade) 
Product  licence  0025/0254 
Issued  August  1990 


Sandoz's 
Miacalcic 

Sandoz  are  launching  Miacalcic 
injection  on  Monday.  It  contains 
salcatonin,  a  synthetic  calcium, 
and  is  presented  as  a  clear, 
colourless  solution  in  lml 
ampoules  containing  50iu  or  lOOiu, 
and  in  2ml  multidose  vials 
containing  400iu. 

Miacalcic  is  indicated  for 
hypercalcaemic,  Paget 's  disease 
of  bone,  and  pain  associated  with 
advanced  metastatic  bone  cancer. 

Sandoz  say  that  Miacalcic  is 
clinically  more  potent  and  longer 
acting  than  synthetic  calcitonins 
from  mammalian  species, 
including  synthetic  human 
calcitonin,  due  to  its  greater 
affinity  to  receptor  binding  sites. 

It  may  be  administered 
subcutaneously,  intramuscularly 
or  by  intavenous  infusion.  The 
dosage  and  mode  '  of 
administration  and  duration  of 
treatment  depends  on  the 
condition  being  treated; 
contraindications,  warnings,  side- 
effects  are  as  for  other  salcatonin 
injections  (see  Data  Sheet). 

Product  licence  numbers  for 
the  POM  injections  are  0101/0202 
for  50iu  (5  £18.27),  /0095R  for 
lOOiu  (5  £36.54),  and  /0203  for 
400iu  (1  £26.28,  5  £131.40,  all 
prices  trade).  Sandoz 
Pharmaceuticals.  Tel:  0276 
692255. 


BRIEFS 


Unichem  have  revised  their  surgical 
catalogue,  with  a  cross 
referencing  system.  It  lists 
products  by  group,  manufacturer, 
and  brand  name.  Descriptions  are 
given,  as  well  as  Unichem  product 
codes  and  manufacturers 
reference  codes.  Unichem.  Tel: 
081-3912323. 

Berk  have  added  mianserin  tablets 
to  generics  range.  They  are 
available  in  100s,  lOmg  (£6.67), 
20mg  (£13.38)  and  30mg  (£20). 
Berk  Pharmaceuticals.  Tel:  0323 
641144. 

Merck  say  that  the  final  date  for 
crediting  returns  of  Optimax 
range  will  be  August  31 .  E.  Merck 
Ltd.  Tel  -.0420  64011. 
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ALLERGAN  OPTICAL 

EYE  CARE  ;  WE  CARE 

INTERCfIRE 


Intercare  Products  Limited  have  been  appointed 
distributors  of  Allergan  contact  lens  care  products  to 
retail  pharmacies. 

This  means  that  from  the  1st  August  1990,  Intercare  will  be 
helping  independent  pharmacies  to  develop  what  is  already 
one  of  the  fastest  OTC  growth  areas  for  chemists.  Stocking 
the  Allergan  range  makes  sound  financial  sense,  because  it 
includes  many  products  which  enjoy  market  leadership 
within  their  sectors,  such  as: 

Oxysept®  the  fastest  LC-65™  daily  cleaner, 

growing  contact  Hydrocare®  Fizzy 

lens  care  product.  protein  removal  tablets. 

Total  ™  all-in-one  solution  Lens  Plus®  and  Solusal 

for  gas  permeable  ozone-friendly  aerosol 

lenses.  salines. 

From  August  1st,  the  Intercare  sales  force  will  be  taking 
wholesaler  transfer  orders  as  well  as  offering  direct 
order  terms. 

Remember  that  when  it  comes  to  Eye  Care,  We  Care. 
And  now  Intercare  as  well. 


EYE  CARE    WE  CARE 


7  The  Business  Centre,  Molly  Millars  Lane,  Wokingham 
Berkshire  RG11  202 
Tel  0734  790345  Fax  0734  772114 


EWS  FRO 


East  German  pharmacists  are  concerned  that  the  West  Germans  will  have  a  competitive  edge  over  them  once 
reunification  is  complete.  Or  Bernd  von  Lehmann,  a  proprietor  pharmacist  in  West  Berlin,  gives  his  views  on  how  the 

profession  is  adjusting  to  the  recent  political  changes. 


The  elections  on  March  18,  the  foundation  of 
a  pharmaceutical  association  on  March  26  and 
the  introduction  of  the  D-Mark  on  July  2  are 
the  essentials  for  a  profound  change  in 
pharmacy  practice  in  East  Germany. 

Before  any  changes  can  take  place,  the 
judicial,  legal  and  economic  basis  must  be 
provided.  The  new  health  minister  and  the 
recently  founded  Association  of  East  German 
pharmacists  have  the  urgent  task  of  preparing 
laws  enabling  pharmacists  to  react  to  the 
changing  situation. 


The  legal  basis 


An  immediate  acceptance  of  pharmacy  laws  is 
not  possible,  because  that  would  lead  to  chaos. 

The  West  German  drug  laws  (regulating 
the  research,  production,  quality  control  and 
distribution  of  drugs)  and  pharmacy 
regulations  (state  directions  on  how  to  buy  and 
run  a  pharmacy)  must  be  modified  so  that  the 
old  socialistic  pharmaceutical  institutions  can 
directly  enter  into  the  new  organisation. 

The  aim  is  privatisation.  Provisional 
regulations  in  East  Germany  must  eventually 
be  replaced  by  a  new  law.  European  unity  in 
1992  makes  it  necessary  to  quickly  assimilate 
East  and  West  German  pharmacy  laws.  For 
that  purpose  West  German  regulations  could 
be  accepted  as  well  as  temporary  provisions 
created  to  change  state-owned  pharmacies 
into  private  property.  Other  problems 
remain  to  be  solved  such  as  job  security  and 
pensions. 

Difficult  situations,  especially  for  older 
pharmacists,  should  be  avoided  by  time- 
limited  contracts  (lease  or  administration) 
distributed  by  local  authorities.  So  far,  no  one 
can  buy  a  house  or  pharmacy.  Even  if  a  legal 
basis  for  private  property  was  available, 
people  have  previously  been  unable  to  save 
enough  money  and  —  since  they  have  no 
experience  with  living  on  credit  —  fear  the  risk 
of  liabilities. 

Now  you  may  understand  why  many 
Germans  do  not  wish  to  see  unification  within 
the  next  year.  It  would  certainly  lead  to  a 
number  of  human  and  commercial  injustices. 
On  the  other  hand  people  know  that  the 
reformation  must  come  quickly,  because  East 
Germany  is  financially  ruined.  This  is  a 
paradoxical  situation. 


The  social  system 


The  financial  development  of  pharmacy  will  be 
influenced  mainly  by  the  new  social  system, 
especially  health  insurance.  At  present  East 
Germany  has  a  State-run  "unity  insurance" 
(Einheitsversicherung) ,  obligatory  for 
everyone;  this  covers  all  health  services  and 
cheap  (10  per  cent  of  the  wage  with  a 
maximum  of  60  marks). 

The  change  to  a  social  system  with 
different  State  and  private  insurances  running 


Advertising  of  any  type  was  prohibited  by  law.  Pharmacies  all  looked  like  the  window  on  the  right. 
The  information  poster  in  the  left  window  as  put  up  after  November  9,  1989 


concurrently  is  probably  as  radical  as  the 
political  revolution  of  November  9  has  been. 

Unity  insurance  must  be  divided  into 
health,  pension  and  accident  insurance.  A  free 
choice  of  health  insurance  and  doctor  must  be 
available  to  everyone.  The  social  laws  and  the 
contracts  between  health  insurance  and 
pharmaceutical  associations  will  show 
pharmacists  how  they  can  act.  But  many 
questions  remain: 

How  many  insurance  companies  will  exist? 

Will  there  be  enough  money  to  build  up 
health  insurance  comparable  to  West  German 
standards  and  how  much  will  it  cost  the 
employee? 

Will  the  doctors'  attitude  to  prescribing 
change  so  that  pharmacists  can  make  a  living? 

In  West  Germany  recent  developments 
indicate  that  pharmacists  in  the  future  will  not 
be  able  to  live  from  selling  medicines  alone, 
but  will  have  to  extend  into  cosmetics, 
homecare  products,  hygiene  articles,  etc, 
goods  that  East  German  pharmacists  have 
never  dealt  with  before. 

Will  people  spend  the  newly-earned  D- 
mark  (from  July  2)  on  drugs,  will  they  save  it 
or  buy  televisions  and  washing  machines  — 
items  they  have  been  deprived  of  for  such  a 
long  time? 

The  East  German  pharmacist  is  a  State 
employee  with  no  fear  of  unemployment .  The 
number  of  students  was  strictly  regulated  by 
the  health  ministry.  Since  1968  only  150 
pharmacists  have  left  East  German 
Universities,  which  is  less  than  one  semester 
output  in  West  Germany!  Now  one  can 
understand  the  reluctance  of  East  German 
pharmacists  to  enter  our  system  where 
unemployment  and  competition  is  a  problem 
to  the  profession.  They  also  fear  that  West 
German  pharmacists  will  open  up  pharmacies 


in  the  best  locations  in  East  Germany  after 
unification. 

West  Germans  have  much  more 
experience  in  buying  and  running  privately- 
owned  pharmacies,  in  business  economics  and 
marketing  principles,  and  in  handling  West 
German  drugs.  West  Germans  are  also  more 
experienced  in  personnel  management  and 
financing  staff.  Wages,  as  the  greatest 
proportion  of  costs,  will  for  some  time  lead  to 
reduction  of  personnel  until  they  can  be 
adjusted  to  West  German  standards. 

Previously,  2,000  drugs  were  enough  to 
supply  the  East  German  population.  West 
German  drug  companies  will  certainly  come 
into  East  Germany  thus  taking  over  the 
market. 

Although  there  are  differences  in  the 
education  of  pharmacists  and  their  assistants 
between  East  and  West  Germany,  a  common 
way  seems  to  be  possible  and  practical. 
Already  East  German  pharmacists  can  receive 
West  German  approbation  if  they  take  only 
one  additional  exam  concerning  West  German 
pharmacy  laws. 

So  the  adjustment  of  the  educational 
system  between  East  and  West  seems  to  be 
a  minor  problem. 

It  can  be  seen  that  the  anxieties  of  East 
German  pharmacists  are  largely  concerned 
with  unemployment,  competition,  lack  of 
knowledge  on  the  capitalistic  way  of  running  a 
business,  and  a  fear  that  West  German 
pharmacists  will  take  over  with  D-mark  and 
pharmacies. 

We  can  state  for  pharmacy  the  same 
problems  we  have  in  politics:  the  first 
enthusiasm  about  freedom  has  given  way  to 
realistic  estimation  of  the  possible,  but 
delicate,  way  East  German  pharmacists  have 
to  go. 
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PHARMACEUTICAL  LABORATORIES. 

BLACKBURN.   LANCS     BB2   2  D  X 

TEL:   0254   580321     FAX     0  2  5  4  675021 


We 

finally  found 
a    way  to 
improve    it  - 
we  altered 

the  packaging 

LOOKING  AT  WAYS  TO  IMPROVE 
THE  MELTUS  RANGE  OF  COUGH 
MEDICINES  WASN'T  AN  EASY  TASK. 
AFTER  ALL.  MELTUS  IS  ALREADY  SO 
WELL-LIKED  AND  SO  WELL-RECOM- 
MENDED THAT  SALES  HAVE  INCREASED 
BY  25%  MAKING  IT  THE  FASTEST 
GROWING  BRAND  IN  ITS  CATEGORY 
SO  WE  LOOKED,  AND  WE  LOOKED 
AGAIN  AND  FINALLY  WE  HIT  ON  A 
BRILLIANT  IDEA  -  WE  DECIDED  TO 
UPDATE  THE  PACKAGING 
NOW  MELTUS  IS  AVAILABLE  IN  NEW 
ROUND  BOTTLES  WITH  DISTINCTIVE 
SQUARE  PACKS  BUT.  REST  ASSURED, 
ONE  THING  HASN'T  CHANGED  -  THE 
EXCELLENT  MARGIN  MELTUS  OFFERS 
YOU  SO  STOCK  UP  NOW  TO  MAKE 
SURE  THAT,  ALONG  WITH  MELTUS, 
YOU'RE  IN  THE  BEST  POSSIBLE  SHAPE 
FOR  THE  WINTER  RUSH 


in   the  new  square  pack 


CHEMEX  CORNER 


Hermesetas 
offer  f  re 
prize  draws 

Visitors  to  the  Hermes 
Sweeteners  and  Jenks  Group 
stands  will  have  the  chance  to  win 
one  of  six  Royal  Doulton  fine  bone 
china  tea  services  in  a  free  prize 
draw.  Each  15  piece  set  is  worth 
.2186  and  consists  of  teapot,  milk 
jug,  sweetener  bowl  and  six  cups 
and  saucers. 

Visitors  will  be  able  to  enter 
their  names  into  the  draw  to  win 
one  of  four  services  on  Sunday  and 
one  of  two  tea  services  on 
Monday.  Special  offers  will  also  be 
available  to  pharmacists  wishing  t<  > 
place  orders  for  Hermesetas 
products  at  the  exhibition.  Tel: 
0494  33456.  Stands  B22,  B24. 


King  Cole  say 
look  around 
for  profit 

At  a  time  when  competition  comes 
from  almost  every  supermarket, 
corner  shop  and  general  store, 
pharmacies  must  look  elsewhere 
for  turnover  and  profit. 

King  Cole  Ltd  suggest  that 
knitting  yarns  and  allied  products 
can  offer  increased  turnover  and 
margins  for  pharmacists  wishing 
to  diversify.  They  will  give  5  per 
cent  extra  discount  on  any 
opening  orders  taken  at  Chemex 
or  as  a  result  of  a  visit  to  their  Stand 
L10. 

Every  retailer  leaving  his  or 
her  business  details  with  a  view  to 
further  contact,  without 
obligation,  will  be  entitled  to  enter 
a  prize  draw.  The  purpose  of  the 
follow-up  would  be  for  the  local 
sales  person  and  the  retailer  to 
assess  the  viability  of  a  trading 
agreement. 

The  first  three  names  '  'out  of 
the  hat"  will  receive  £25  in 
vouchers  for  Victoria  Wine 
Stores.  And  every  entrant  will 
receive  a  free  kit  for  knitting  baby 
clothes.  Tel:  0274  561331. 


Copper  Comfort  support 
bands  into  pharmacies 


Masterspare  Ltd  are  introducing 
their  Copper  Comfort  support 
bands  to  pharmacies,  following 
successful  reader  offers  in  the 
Daily  Express,  and  Daily  and 
Sunday  Telegraph. 

The  elasticated  supports, 
made  from  copper-treated  soft 
fibres,  are  claimed  to  help  relieve 
pain  from  stress  injury,  aching 
joints  and  muscular  discomfort. 
They  help  to  increase  surface  skin 


temperature  and  blood  flow,  and 
conduct  electricity  in  the  same 
way  as  metal  copper  bracelets, 
while  remaining  soft  and  pliable. 

The  range  consists  of  a  wrist 
band  (£9.95),  mitten,  elbow,  ankle 
and  calf  bands  (all  £12.95),  thigh 
and  knee  bands  (both  £14.95)  in 
two  sizes,  and  there'  is  a  waist 
band  with  Velcro  closure  (£29.95) 
m  three  sizes.  Tel:  0895  35430. 
Stand  L14. 


Mam  introduce  a 
designer  soother 


Mam  (UK)  Ltd  will  be  launching  a 
new  designer  orthodontic  soother 
which  is  said  to  offer  even  higher 
levels  of  safety  and  comfort. 

Several  innovative  features 
have  been  added  to  the  shield, 
while  the  button  front  will 
incorporate  multi-colour  printed 
motifs.  The  soothers,  in  pairs,  will 
be  sold  in  a  new,  clear  plastic 
carrying  case. 

Visitors  to  Stand  M7  should  take 
advantage    of    the  special 


promotions  available  during  the 
exhibition.  For  first-time  orders  a 
POS  pre-pack  containing  a 
selection  of  Mam  products  will  be 
available  and  there  will  be  an 
added  value  offer  of  free  products, 
both  on  a  transfer  order  basis.  All 
orders  will  be  placed  in  a  free  draw 
for  a  weekend  for  two  in  Vienna, 
home  of  Mam  and  —  for  the 
Austrian  flavour  —  all  visitors  may 
sample  Mozartkugeln  chocolates. 
Tel:  021-459  4304. 


Numark's  first  appearance 


Numark  are  planning  a  number  of 
special  promotions  to  celebrate 
their  first  ever  visit  to  Chemex. 

There  will  be  a  lucky  draw  for 
all  Numark  pharmacists  placing 
any  order  for  Numark  or  Nucross 
brand  products  at  the  exhibition. 
The  prize  is  one  case  of  every 
Numark  and  Nucross  product, 
delivered  and  merchandised  free. 
This  means  a  total  of  nearly  300 
products,  with  a  combined  retail 
value  of  over  £3,000. 

The  promotion  will  run 
throughout  the  exhibition,  with 
the  draw  at  the  end  of  the  second 
day. 

In  addition,  Numark  are 
running  a  lucky  draw  for  pharmacy 
assistants  visiting  their  stand,  the 
prize  being  a  UK  Bargain  Break 
weekend  for  two.  The  draw  will 
run  throughout  the  two  days  of  the 
exhibition. 

Members  of  Numark's  central 
office  team  as  well  as  executives 
from  each  of  the  Numark 
wholesalers  and  members  of  the 
newly  formed  Retail  Advisory 
Board  will  be  present. 

An  attendance  rota  will  be 


published,  so  every  independent 
pharmacist  should  be  able  to  meet 
the  wholesaler  from  his  or  her 
area  at  some  point  during  the 
exhibition. 

There  will  also  be  a  prize  draw 
for  a  free  ticket  to  the  Numark 
1991  International  Convention, 
the  location  of  which  will  be 
announced  soon.  In  addition, 
there  will  be  a  £50  discount  for 
every  Numark  convention 
booking  made  at  the  exhibition. 
Tel:  0827  69269.  Stand  E31. 


Locum  deal 

Provincial  Pharmacy  Locum 
Services,  making  their  first 
appearance  at  Chemex,  will  offer 
free  agency-fee  vouchers  to 
clients  making  a  locum  booking  at 
the  exhibition.  The  vouchers  will 
be  redeemable  against  locum 
cover  arranged  by  the  agency  and 
will  be  available  for  both  days  of 
the  exhibition.  Tel:  021-2330708. 
Stand  R4. 
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EFFECTIVE 


At  last  a  complementary  skin 
maintenance  programme  that  is  not  only 
recommended  by  dermatologists 
and  doctors,  but  is  so  effective  that  your 
customers  actually  recommend 
it  to  each  other. 

The  art  of  skin 
maintenance 


Recommend  all  3  products 
to  use  on  a  wide  range  of  problem 
dry  skin  conditions. 
Cream  E45:  Britain's  biggest  selling 
emollient  and  6th  largest 
OTC  product  in  pharmacy  It  can  be 
relied  upon  to  soothe  and  help 
relieve  a  wide  range  of  dry  skin  conditions 
from  sunburn  to  the  dry  stages 
of  eczema. 
Wash  E45:  A  dermatological  washing 
cream  for  the  whole  body. 
It's  unique  non-drying  formula  actually 

cleans  effectively  without 
removing  the  skin's  natural  barrier  of  oils. 

Bath  E45:  The  latest  addition  to 
the  E45  programme.  Ideal  for  soothing 

widespread  dry  skin  conditions, 
because  of  its  long  lasting  emollient  effect. 

The  E45  skin  maintenance 
programme,  because  the  customer 
is  always  right. 


E45 


E  R 


L   s  K  : 


ADVERTISEMENT  FEATURE 


Sanatogen  grows 
the  market 


COD 
LIVER 
OIL 

with  vitamins  A.  D  and  E 


Helps  maintain  suppleness 
and  flexibility  in  the  joints 
and  a  healthy,  fit  body 


Suggested  Daily  Intake: 


Keep  in- 
to , 


"  240ml 


LOT  ARF6W 


Mother  knew  best  when  she  gave  the  family 
a  daily  helping  of  cod  liver  oil,  and 
pharmacists  are  now  feeling  the  benefit  of 
this  tradition  with  £  1 7  million  of  cod  liver  oil 
sales  (50  per  cent  of  both  liquid  and 
capsules)  going  through  pharmacy  outlets 
last  year.  Indeed,  the  total  fish  oil  market  is 
now  worth  £28m.  The  entry  of  Sanatogen 
into  this  market  has  helped  its  growth,  as 
confirmed  by  recent  research  where: 

■  70  per  cent  of  trialists  chose  Sanatogen 
because  of  its  name 

■  100  per  cent  found  Sanatogen  Cod  Liver 
Oil  as  good  as  if  not  better  than  their 
current  brand 

■  58  per  cent  preferred  Sanatogen  to  their 
current  brand. 

With  such  a  buoyant  market  there  is 
room  for  more  than  one  brand.  The  sales 
records  of  major  national  retailers  of 
Sanatogen  Cod  Liver  Oil  Liquid  have  shown 
dramatic  increases  with  cod  liver  oil  sales 
soaring  because  Sanatogen  has  entered  the 
market  with  highly  competitive  products. 

Sanatogen  Originals  entered  the  fish  oil 
market  in  June  1989  with  Natural  Cod  Liver 
Oil  Liquid.  This  was  followed  in  July  1990  by 
the  relaunch,  in  the  already  successful 
Originals  imagery,  of  Sanatogen  Natural 
Cod  Liver  Oil  Capsules.  These  are  available 
in  packs  containing  one  or  two  month's 
supply.  The  two  sizes  of  capsule  —  90s  and 
180s  —  cover  approximately  70  per  cent  of 
the  capsule  sector,  putting  Sanatogen  in  a 
prime  position  to  take  a  major  share  of  the 
cod  liver  oil  market. 

The  brand  you  can  trust 

The  Sanatogen  Originals  range  is  familiar  to 
many,  providing  traditional,  nutritious,  high 
quality  supplements  with  natural 
ingredients  to  help  get  the  most  out  of  life. 
Because  of  its  immensely  strong  tonic 
heritage,  Sanatogen  is  seen  by  consumers 
as  a  brand  they  can  trust.  Its  appeal  lies  in 
its  promise  of  naturalness,  and  the  name 
itself  represents  assurance  of  a  traditional 
healthy  product. 

When  it  comes  to  stocking  a  brand  that 
customers  trust  and  want,  there  is  clear 
evidence  that  the  first  choice  should  be 
Sanatogen. 

Who  takes  cod  liver  oil? 

The  majority  of  consumers  of  cod  liver  oil 
are  over  45.  This  age  group  forms  the 
fastest  growing  sector  of  the  population:  by 
the  year  2006  it  is  estimated  that  more  than 
50  per  cent  of  people  over  15  years  of  age 
will  be  in  the  45  plus  age  group  (source: 
Government  Actuaries  Department).  The 
potential  for  continued  growth  in  the  market 
is  therefore  excellent. 

However,  younger  consumers  are 
increasingly  realising  that  a  daily  helping  of 
cod  liver  oil  can  be  beneficial.  Younger 


consumers  account  for  approximately  31 
per  cent  of  the  cod  liver  oil  market  and  tend 
to  prefer  the  convenience  and  "no  taste" 
element  of  capsules  rather  than  liquid. 

Cod  liver  oil  —  the  benefits 

Cod  liver  oil  has  long  been  recognised  for  its 
beneficial  nutritional  properties,  in  fact  as 
early  as  the  18th  century  it  was  used  as  a 


traditional  folk  remedy.  More  recently, 
medical  research  has  shown  that  it  helps 
maintain  health  in  a  number  of  specific  ways 
due  to  its  content  of  vitamins  A,  D,  and 
fatty  acids.  Cod  liver  oil  is  a  natural  source 
of  these  vitamins  which  help  promote 
healthy  skin,  hair  and  teeth. 

As  we  get  older,  changes  take  place  in 
the  body  which  may  make  it  more  difficult  to 
manufacture  some  of  the  nutrients  needed 


to  keep  the  body  healthy. 

Cod  liver  oil  also  contains 
eicosapentaenoic  acid  (EPA)  and 
docosahexaenoic  acid  (DHA),  nutritious  oils 
traditionally  used  to  help  keep  joints  supple 
and  maintain  a  healthy,  fit  body. 

DHA  is  one  of  the  principal  fatty  acids 
used  to  build  and  maintain  the  brain  and 
nervous  system.  Cod  liver  oil  is  a  rich 
source  of  both  EPA  and  DHA. 


Why  Sanatogen  Cod  Liver 
Oil? 

Sanatogen  Natural  Cod  Liver  Oil  Liquid  is  a 
high  quality  oil  with  a  light,  pure  taste.  It 
comes  in  two  sizes  —  240ml  and  500ml  — 
both  of  which  have  a  cleverly  designed  non- 
drip  bottle  with  easy-to-open  cap  and, 
because  pouring  onto  a  spoon  can  be 
difficult  for  people  with  stiffness  in  their 
hands,  it  comes  with  a  free  measuring  cup. 

For  extra  assurance  the  bottle  has  been 
fitted  with  a  tamper-evident  seal.  For  those 
who  are  deterred  by  the  taste,  Sanatogen 
Natural  Cod  Liver  Oil  Capsules  are  the 
answer. 

All  these  points  are  reinforced  in  the 
spontaneous  comments  made  by  consumers 
whose  reasons  for  preferring  Sanatogen 
over  other  brands  include: 

■  Brand  name 

■  Taste 

■  Easy  to  pour 

■  Easy  to  measure 

■  Value  for  money/added  value. 
Sanatogen  clearly  gives  consumers  what 
they  need  and  want. 

Support  lor  the  brand 

Reflecting  confidence  in  the  brand, 
Sanatogen  has  consistently  outspent  the 
nearest  vitamin  brand  on  advertising, 
increasing  total  brand  awareness  in  all 
sectors.  Latest  activity  includes  an  Autumn 
advertising  campaign  supporting  their 
Natural  Cod  Liver  Oil  Liquid  and  Capsules, 
reinforcing  the  Sanatogen  tradition  of 
backing  the  brand  with  the  consistently 
largest  promotional  support  for  any  brand  in 
the  overall  dietary  supplements  market. 

To  increase  weight  of  purchase  and 
reward  brand  loyalty  an  on-pack  promotion 
offering  a  £0.50  television  licence  stamp 
with  proof  of  purchase  has  been  running 
since  January  and  will  continue  throughout 
1990,  while  stocks  last.  This  has  received 
extensive  Press  coverage  and  an 
overwhelming  response  from  consumers. 

A  new  consumer  leaflet  entitled 
"Sanatogen  Originals"  is  available 
free  of  charge  from  the  Sanatogen 
Vitamin  Information  Library  by 
sending  an  A5  SAE  to:  Sanatogen 
Originals  Booklet/CDA,  FREEPOST, 
POBox21,  Godalming,  Surrey  GV 7 
1BR. 

All  the  evidence  suggests  that  the  entry 
of  Sanatogen  into  the  cod  liver  oil  market 
with  both  liquid  and  capsules  is  adding  even 
more  growth  to  the  market,  providing 
benefits  for  many  new  and  existing 
customers,  and,  equally  important, 
providing  excellent  results  for  the 
pharmacist. 


SANATOGEN  and  FISONS  are  Registered 
Trade  Marks  of  Fisons  pic. 


Vitamin  A  assists  in  the  maintenance  of  healthy  skin,  hair,  gums,  teeth  and  skin  tissue. 
It  also  aids  night  vision. 

Vitamin  D  helps  absorb  calcium  from  food  thereby  helping  to  build  strong  bones  and  teeth.  Very  few 
foods  contain  vitamin  D ,  but  cod  liver  oil  is  one  of  the  richest  sources  of  it . 

Vitamin  E  is  added  to  Sanatogen's  cod  liver  oil  to  help  preserve  essential  fatty  acids  and  the  vitamin 
A  content.  It  is  also  involved  in  red  blood  cell,  muscle  and  other  tissue  functions. 

Eicosapentaenoic  acid  (EPA)  and  docosahexaenoic  acid  (DHA)  are  fatty  acids 
which  have  recently  been  discovered  to  be  beneficial  to  our  health,  helping  to  build  and  maintain  a  healthy, 
fit  body.  DHA  is  one  of  the  principal  fatty  acids  used  to  build  and  maintain  the  brain  and  nervous 
system  as  around  60  per  cent  of  the  composition  of  the  human  brain  is  made  up  of  special  fats. 
These  special  oils  have  long  been  attributed  with  helping  keep  joints  supple . 


ALL  FOR  ONE... 


FOUR  HEADS  AT  £4.09*  -  BETTER  VALUE  THAN  ONE  AT  £2.86*! 


40  YEARS  EXPERIENCE 

in  head  lice  treatment 


Napp  Consumer  Products  Division.  Napp  Laboratories  Limited, 
The  Science  Park.  Milton  Road.  Cambridge  CB4  4GW 

Member  of  Napp  Pharmaceutical  Group 
S'NAPP  and  FULL  MARKS  are  Registered  Trade  Marks 
©Napp  Laboratories  Limited.  1990. 
^Source  Chemist  and  Druggist  monthly  price  list,  July  1990 


SHAf  IPC  : 


Simple  10  minute  treatment 
As  effective  as  malathion  lotion 
Contains  no  isopropyl  alcohol 


EFFECTIVE  HEAD  LICE  TREATMENT 
FOR  ALL  THE  FAMILY 

FULL  MARKS  Shampoo  (0.2%  w/w  phenothrin)  contains  125ml  sufficient  on  average  to  treat  4  heads 
Permethrin  I  %  w/w.  20%  isopropanol  creme  rinse  contains  59ml  sufficient  to  treat  I  head. 


 . — 


Teratogenicity  of  methotrexate 


The  cytotoxic  agent  methotrexate 
is  finding  new  applications  in 
treating  refractory  cases  of 
rheumatoid  arthritis  and  psoriasis. 

Methotrexate  is  teratogenic  in 
the  doses  used  to  treat  cancer  but 
the  problem  of  treatment  during 
pregnancy  seldom  arises.  Now, 
its  wider  use  in  chronic  disease  is 
likely  to  increase  the  risk  that  it 
may  inadvertently  be  given  to 
pregnant  women. 

The  doses  used  to  treat 
rheumatoid  arthritis  or  psoriasis 
are  within  the  range  7.5-25mg 
weekly  —  much  lower  than  the 
dose  used  in  chemotherapy, 
which  may  be  of  the  order  of 
several  grams.  What  is  the  risk  to 


women  from  low-dose 
methotrexate? 

Eight  women  attending  an 
American  rheumatology  clinic 
experienced  ten  pregnancies 
while  receiving  methotrexate. 
Most  were  taking  7. 5mg  weekly, 
and  they  continued  to  receive 
treatment  for  two  to  12  weeks 
after  conception,  coinciding  with 
the  period  of  greatest  foetal 
susceptibility.  Five  babies 
reached  full  term;  they  were 
normal  at  birth  and  no  learning 
difficulties  were  detected. 

However,  three  pregnancies 
ended  with  spontaneous  abortion 
and  two  were  electively 
terminated.   There   were  no 


apparent  differences  between  the 
successful  and  unsuccessful 
pregnancies  when  normal  risk 
factors  such  as  smoking  or  alcohol 
intake  were  taken  into  account. 

This  small  survey  provides  no 
evidence  that  methotrexate  is 
teratogenic  at  low  doses  but  it 
cannot  exclude  the  possiblity; 
there  may  also  be  a  link  with 
spontaneous  abortion.  Metho- 
trexate remains  contraindicated 
for  women  during  pregnancy  but 
these  data  provide  some 
reassurance  for  women  who 
inadvertently  conceive  during 
treatment. 

American  Journal  of  Medicine 
1990:88:589-92 


The  elderly  and 
understanding  drug  therapy 


Approximately  75  per  cent  of 
elderly  people  receive  regular 
prescriptions,  but  a  similar 
proportion  have  difficulties  with 
compliance.  Although  familiar 
reasons  quoted  for  this  include 
polypharmacy  and  small  and 
illegible  print  on  bottle  labels,  the 
importance  of  cognitive  function 
has  not  been  properly  explored. 
Cognitive  function  declines  with 
age  until,  at  80  years  old,  the 
incidence  of  dementia  is  20  per 
cent. 

Cognitive  function  and  drug 
history  were  assessed  in  200 
people  aged  between  65  and  91 
years  old  who  were  attending  an 
outpatient  clinic  in  Sheffield.  On 
average,  each  patient  was  taking 
three  or  four  drugs  regularly,  but 
the  patients'  recollections  about 
their  drug  intake  matched  the 
hospital  records  in  only  40  per 
cent  of  cases. 

The  concordance  between 
doctor  and  patient  decreased  with 
age  until,  at  85  years  old,  they  only 
agreed  in  20  per  cent  of  cases. 
Nonetheless,  half  of  the  patients 
knew  all  the  indications  for  their 
drugs  and  one-third  named  them 
all  correctly. 

Dividing  the  group  according 
to  cognitive  function,  those 
patients  with  greater  impairment 


were  significantly  less  aware 
about  their  treatment.  Although 
cognitive  function  could  not  be 
related  to  the  incidence  of  adverse 
effects,  there  was  a  wide 
discrepancy  between  doctors  and 
patients  on  what  constituted  drug 
toxicity.  There  was  also  a 
disturbing  lack  of  awareness  of  the 


risk  of  drugs  among  patients 
taking  non-steroidal  anti- 
inflammatory drugs,  oral 
hypoglycaemic  agents  and 
warfarin. 

This  study  highlights  two 
important  aspects  of  using  drugs 
in  elderly  patients.  First,  cognitive 
impairment  does  affect  under- 
standing of  clinically  relevant 
issues.  Second,  communication 
with  patients,  particularly  about 
issues  of  safety,  needs  to  be 
improved. 

Age  and  Ageing  1990;  19:2.36-40 


Ondansetron 
in  children 

Ondansetron  is  the  first  of  a  new 
class  of  antiemetics,  the 
5-HT  ,  antagonists,  for  preventing 
vomiting  with  chemotherapy. 

Experience  of  its  use  in 
children  is  limited.  Now,  a  clinical 
trial  in  30  children  undergoing 
chemotherapy  has  shown  that 
ondansetron  is  by  no  means 
completely  effective  but  it  may 
offer  significant  advantages  over 
alternative  drugs. 

The  children  were  treated 
with  carboplatin,  doxorubicin, 
cyclophosphamide  or  the  highly 
emetogenic  cisplatin.  Two-thirds 
had  undergone  chemotherapy 
previously  and  had  been  treated 
with  sedating  agents  such  as 
lorazepam  or  high-dose 
metoclopramide,  which  carries  a 
risk  of  extrapyramidal  reactions. 
These  regimes  had  been  poorly 
effective.  Ondansetron  was 
administered  initially  intra- 
venously, then  orally  three  times 
a  day  for  five  days. 

The  response  in  patients  given 
ifosfamide,  doxorubicin  or 
cyclophosphamide  was  judged 
major  or  complete  in  87  per  cent  <  if 
children  over  the  first  24  hours. 
Thereafter,  the  response  after 
treatment  with  ifosfamide 
decreased  until  four  of  the  five 
children  affected  had  three  or 
more  episodes  of  vomiting, 
retching  or  nausea.  After 
cisplatin,  three  of  six  children 
suffered  both  early  and  late-onset 
vomiting.  Adverse  effects  were 
minor  and  not  clearly  related  to 
ondansetron. 

Ondansetron  is  therefore  well- 
tolerated  and  effective  in  children 
but  the  problem  of  late-onset 
vomiting  needs  to  be  tackled. 
Archives  of  Disease  in  Childhood 
1990;65:822-5 
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Coffee  and  cholesterol 


Follow  up 
on  Reye's 

Since  warnings  were  issued  in 
1986  about  its  association  with 
Reye's  syndrome,  some  evidence 
has  suggested  that  too  many 
parents  are  still  giving  their 
children  aspirin. 

A  recent  survey  of  100  parents 
m  London  and  Belfast  has  found 
that  the  use  of  aspirin  has  declined 
markedly  over  the  past  lour 
years.  In  1985,  a  quarter  of 
parents  surveyed  had  given  their 
children  aspirin  in  the  preceding 
three  weeks.  In  1989.  only  2  per 
cent  had  done  so,  although  the  use 
of  paracetamol  had  not  increased. 

Nonetheless,  many  parents 
were  ignorant  of  the  risks  of 
aspirin.  Only  half  knew  of  any 
adverse  effects  of  the  drug  and 
only  a  third  had  heard  of  Reye's 
syndrome.  Data  from  the  Reye's 
syndrome  surveillance  scheme 
show  that  the  number  of  notified 
cases  of  the  disease  have  fallen 
since  warnings  were  issued  from 
about  60  annually  between  1982 
and  1986  to  about  40  per  year 
between  1987  and  1989,  and  as 
low  as  19  in  1989  itself. 
Archives  of  Disease  in  Childhood 
1990;65:826-9 

HRT  and  hip 
replacement 

A  large  study  from  Sweden  offers 
a  reminder  of  the  efficacy  of 
hormone  replacement  therapy 
(HRT)  in  preventing  serious 
fractures  after  the  menopause. 

Some  23,000  women  who 
took  oestrogens  other  than  for 
contraception  were  identified 
from  prescriptions  issued 
between  1977  and  1980.  Using 
the  country's  health  records 
system  —  more  than  98  per  cent 
accurate  —  the  women  were 
followed  up  until  1983  to  detect 
hospital  admissions  for  femoral  or 
vertebral  fracture,  giving  a 
minimum  monitoring  period  of 
three  years. 

The  survey  showed  that  HRT 
reduced  the  risk  of  fracture  within 
the  first  decade  after  the 
menopause.  Compared  with  a 
control  group,  the  relative  risk  of 
hip  fracture  in  women  who  had 
taken  oestrogens  was  only  0.79,  a 
significant  reduction. 

However,  the  benefit  was  not 
uniformly  distributed.  The 
greatest  protection  was  against 
femoral  fracture  m  women  who 
had  been  60  years  old  when  the 
study  started  and  who  took  the 
most  potent  oestrogens.  Older 
women  gained  no  benefit  at  all. 
Annals  oj  Internal  Medicine  1990; 
1 13:95-103 


Evidence  from  the  Continent  that 
boiled  coffee  increases  serum 
cholesterol  levels  may  have 
alarmed  some  people  who  are 
concerned  about  a  healthy  diet. 
Although  the  data  on  the  risks  in 
man  are  contradictory,  they  do 
suggest  that  boiled,  but  not  instant 
or  filtered,  coffee  contains  a  lipid- 
soluble  agent  —  which  is  not 
believed  to  be  caffeine  —  that 
increases  cholesterol  levels. 

The  risk  in  the  UK  is  low 
because  we  tend  not  to  prepare 
coffee  by  boiling,  and,  on  average, 
we  don't  drink  enough. 
Irrespective  of  the  evidence, 
there  has  been  interest  in  the 
possible  health  benefits  of 
decaffeinated  coffee. 

However,  a  new  study  from 
The  Netherlands  has  shown  that, 
whatever  advantages  there  are  in 
avoiding  caffeine,  lowering  the 
body's  cholesterol  levels  is  not 
one  of  them. 

In  a  12  week  double-blind  trial, 
45  volunteers  who  regularly  drank 
four  to  six  cups  of  filter  coffee  daily 


The  decline  of  the  benzodiaze- 
pines has  renewed  interest  in  non- 
pharmacological  alternatives  for 
treating  anxiety.  Among  these  is 
cognitive-behaviour  therapy,  a 
form  of  psychological  treatment 
which,  by  modifying  automatic 
thoughts  and  irrational  assump- 
tions, enables  patients  to  under- 
stand and  control  their  symptoms. 
How  does  this  compare  with  the 
more  familiar  drug  therapy? 

One  hundred  people  with 
generalised  anxiety  were 
randomised  to  receive  one  of  five 
treatments  from  the  GP  and 
clinical  psychologist:  diazepam, 
placebo  and  cognitive-behaviour 
therapy  alone,  with  diazepam  or 
with  placebo.  Most  patients  had 
been  treated  with  benzo- 
diazepines in  the  past  and  about  a 
quarter  had  been  referred  for 
psychological  treatment. 

Diazepam,  5mg  three  times  a 
day ,  was  given  for  six  weeks  then 
gradually  withdrawn  over  three 
weeks .  Psychological  intervention 
consisted  of  seven  sessions  over 
the  same  period  and  was 
combined  with  relaxation 
techniques. 

After  70  days,  the  symptoms 
of  patients  who  had  received 
psychological  therapy  were 
significantly  less  severe,  and 
psychological  and  pharmacological 
therapies  were  rated  equally 
effective  by  psychologists,  CPs 
and  the  patients  themselves. 
Diazepam   alone  performed 


were  randomly  assigned  to  drink 
five  cups  per  day  of  decaffeinated 
or  normal  coffee  for  two  six- week 
periods;  smokers  were  excluded. 
Compliance  with  the  regime  was 
good,  as  confirmed  by 
measurements  of  serum  caffeine 
levels. 

The  subjects  consumed  a  daily- 
average  of  423mg  of  caffeine  from 
normal  coffee,  contrasting  with 
only  25mg  from  decaffeinated 
coffee,  producing  serum  levels  of 
3.2  and  0.2mg/l  respectively. 
Very  few  of  the  subjects  were  able 
to  recognise  which  type  of  coffee 
they  were  drinking. 

If  caffeine  has  any  effect  on 
blood  levels  of  lipids,  serum 
cholesterol  should  decline  when 
decaffeinated  coffee  is 
substituted.  In  fact,  there  was  no 
change  in  high  or  low  density 
lipoprotein  levels  of  serum 
cholesterol,  which  stayed  within 
the  range  5.4  to  5.8mmol/l 
throughout  the  study. 
American  Journal  of  Epidemiology 
1990;132:83-9 


poorly,  with  no  advantage  over 
placebo. 

Significant  clinical  improve- 
ment was  achieved  in  70-80  per 
cent  of  patients  given 
psychological  therapy,  with  or 
without  diazepam,  compared  with 
45  per  cent  with  diazepam  alone 
and  36  per  cent  with  placebo. 
Interestingly,  adding  a  placebo 
impaired  the  efficacy  of 
psychological  intervention, 
possibly  by  changing  patients' 
expectations  of  treatment. 

At  follow-up  after  six  months, 
a  similar  proportion  in  each  group 
were  taking  psychotropic  drugs 
but  patients  who  had  received 
cognitive-behaviour  therapy  had 
needed  significantly  fewer 
referrals  to  a  psychologist  or 
psychiatrist  in  the  intervening 
period:  more  than  half  the  patients 
initially  treated  with  diazepam 
alone  were  subsequently 
referred,  compared  with  a  third  of 
those  given  placebo  and  only 
eleven  per  cent  after 
psychological  intervention. 

Psychological  intervention  is 
therefore  as  effective  as  drug 
therapy  for  anxiety  in  the  short 
term.  It  carries  none  of  the  risks 
associated  with  the  benzodiaze- 
pines and  it  produces  a  better 
outcome  in  subsequent  months. 
Taking  into  account  the  lower 
referral  rate,  it  is  probably  no 
more  expensive. 
British  Journal  of  General  Practice 
1990:40:289-94 


Etidronate  in 
osteoporosis 

A  Danish  study  has  investigated 
whether  etidronate,  a  drug  which 
inhibits  bone  resorption  and  is 
used  to  treat  Paget 's  disease  and 
hypercalcaemia,  can  reverse  bone 
loss  in  66  women  with 
postmenopausal  osteoporosis. 

Etidronate  was  given  as  part  of 
a  cyclical  regime  with  calcium  and 
vitamin  D,  which  was  designed 
alternatively  to  stimulate  and 
depress  bone  resorption  and 
formation.  The  aim  was  to  redress 
the  imbalance  between  the 
formation  and  destruction  of  bone. 
The  therapy  increased  bone  mass 
increased  by  5  per  cent  over  three 
years. 

These  findings  have  now  been 
confirmed  by  a  larger  placebo- 
controlled  trial  from  the  United 
States.  More  than  400  women 
with  vertebral  fractures  and  x-ray 
evidence  of  bone  loss  took 
etidronate,  this  time  with 
phosphate  and  calcium 
supplements,  for  eight  cycles  of 
three  months  each. 

Again,  bone  mass  was 
increased  by  5  per  cent  and  the 
incidence  of  fractures  was 
reduced  from  63  to  only  30  per 
1,000  patient-years.  The 
beneficial  effects  of  etidronate 
were  greatest  in*  women  who 
were  most  at  risk:  in  a  subgroup 
who  began  treatment  with  the 
lowest  spinal  bone  mass,  the  rate 
of  fractures  was  cut  by  two-thirds. 

Adverse  effects  were  mild  in 
both  trials,  accounting  for 
withdrawals  in  2  per  cent  of  the 
women.  The  commonest 
symptoms  were  diarrhoea, 
apparently  due  to  phosphate 
supplements,  and  nausea,  equally 
common  in  all  groups. 

Taken  together,  these  trials 
show  that  the  increase  in  bone 
mass  is  significant  within  six  to  12 
months  of  beginning  cyclical 
etidronate.  Adding  phosphate 
supplements  to  this  regime 
apparently  confers  no  advantage. 
New  England  Journal  of  Medicine 
1990;  322:1265-71 
Ibid  323:73-9 
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Zenner  hair  accessories  are 
already  making  their  mark 
in  many  chemists  with  a 
high  quality  combination  of 
up-to-date  fashion  and 
modern  packaging  and 
presentation,  all  selling  at 
truly  competitive  prices. 

Now  there's  the  added 
advantage  to  you  of  a  very 
special  introductory  offer, 
saving  £100  on  the  normal  price. 

Call  today  for  full  details. 


.r-    ri  r\C\  INTRODUCTORY 

SAVE  £100  <** 

TELEPHONE  FOR  DETAILS 


Unit  6,  St.  Clare  Business  Park,  Holly  Road, 

Hampton  Hill,  Middlesex. 

Telephone:  081-979  2155.  Fax:  081-979  1807. 


Hair  fashion 
difference 
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Fit  for  the  pharmacy 

Selecting  new  staff  may  not  always  be  the  straightforward  task  many  people  expect,  and  the  wrong  employee  can 
wreak  havoc;  the  NPA's  Ailsa  Benson  offers  some  guidance  for  pharmacists  who  have  vacancies  to  fill. 


Unless  there  is  something  most  unusual  about 
your  pharmacy,  at  some  time  you  will  need  to 
recruit  new  staff.  The  task  is  full  of  pitfalls  for 
the  unwary;  get  it  wrong,  and  you,  your 
applicants,  your  customers  and  other 
members  of  staff  will  all  pay  a  high  price.  It  will 
waste  a  lot  of  time,  as  well  as  generate 
unnecessary  stress  for  you,  customers  and 
staff  —  and  the  incorrectly  selected  employee. 

What  kind  of  employee  do  I  need? 

You  may  think  that  a  direct  replacement  for 
the  member  of  staff  is  all  you  need,  but  use  the 
opportunity  of  a  vacancy  to  re-think  the  way 
work  in  your  pharmacy  is  organised.  Perhaps 
an  existing  employee  would  like  to  change 
their  job  or  hours  of  work. 

You  need  to  draft  out  a  simple  job 
description.  At  a  basic  level,  this  means 
thinking  about  what  you  wish  the  job  holder  to 
do,  what  the  job  title  will  be,  and  who  will  be 
the  person's  immediate  superior.  When 
looking  at  what  you  want  the  job  holder  to  do, 
think  about  the  responsibilities  they  may  have 
for  things  such  as  stock,  fixtures,  cash, 
people,  security  and  what  they  need  to  do  in 
relation  to  money,  merchandise,  fixtures  and 


customers.  Talk  to  existing  staff  and  the 
current  job  holder  about  what  the  job  entails. 
Watch,  too,  what  is  happening  —  many  people 
do  not  remember  exactly  what  they  do! 

A  job  description  does  not  need  to  be 
lengths;  as  a  former  boss  of  mine  once  warned 
me:  "  the  more  you  put  into  a  job  description , 
the  more  you  will  need  to  put  in" .  So  keep  it 
simple;  for  a  sales  assistant,  probably  about  six 
to  ten  tasks  will  cover  the  essence  of  their  job. 
Don't  just  file  away  the  job  description  —  let 
other  staff  see  it  and  comment  on  it.  After  all, 
the  job  holder  will  be  working  in  the  same 
place,  and  it  is  important  that  there  are  no 
misunderstandings  about  who  is  going  to  be 
doing  what.  If  existing  staff  do  not  like  the  job 
description,  find  out  why,  and  see  if  you  can 
resolve  the  problem.  A  sample  outline  of  a  job 
description  is  given  below. 


With  the  job  description  written,  you  now 
need  to  think  about  the  type  of  person  for  the 
job  —  in  other  words,  the  job  specification. 
This  is  really  a  written  picture  of  the  person 
that  you  need  to  do  the  job.  It  means  thinking 
about  both  the  essential  and  the  desirable 
qualities:  physical  characteristics, 
qualifications  and  experience,  general 
intelligence,  special  aptitudes,  interests, 
special  characteristics  and  personal  qualities, 
and  the  domestic  circumstances  of  the 
individual. 

Try  not  to  be  unnecessarily  rigid,  but  at  the 
same  time  know  what  you  need.  If,  for 
example ,  you  set  an  age  range  to  the  job  —  is 
it  really  valid?  With  the  demographic  time 
bomb  ticking  away,  employers  are  going  to 
have  to  be  much  more  flexible  over  age.  Make 
sure  the  job  specification  relates  to  your  job 


Job: 

Medicines  counter  assistant 

Responsible  to: 

Pharmacist 

Main  purpose  of  job: 

To  provide  medicines  counter  service 

List  of  main  duties: 

Attend  and  serve  customers 

Refer  customers  and  patients  to  pharmacists  as  appropriate 

Price  and  rotate  stock 

Replenish  shelves  and  displays  as  necessary 

Other  general  duties 

Till  duties 
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Offers  available  from  20-8-90  till  7-9-90 


ALL  OFFERS  SUBJECT  TO  AVAILABILITY  AND 
VAT  WHERE  APPLICABLE 

These  offers  are  not  available 
from  our  Staines  branch 

Wholesalers  not  supplied 

For  details  of  your  nearest  Branch  call  FREEFONE  0800  181349 
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description.  Think  about  what  you  really  must 
have  to  mark  up  your  job  specification  to  show 
what  is  essential,  what  is  desirable,  and  what 
is  totally  unacceptable. 


Where  to  find  them 


It  is  usually  worthwhile  advertising.  It  really  is 
not  good  enough  to  accept  the  first  person 
who  appears  in  your  pharmacy  saying  "I 
understand  you  are  looking  for  someone". 
Think  first  about  sensible  places  to  advertise. 
The  pharmaceutical  press  is  probably 
inappropriate  for  counter  staff  or  dispensing 
technicians,  whereas  local  newspapers,  job 
centres,  schools/colleges  or  your  own 
pharmacy  window  would  be.  The  reverse,  of 
course,  applies  to  recruiting  a  pharmacist. 

You  should  be  care  full  about  the  wording; 
watch  in  particular  for  advertisements  that 
discriminate  on  the  grounds  of  marital  status, 
sex  or  race.  If  they  do,  you  will  fall  foul  of  the 
law  on  discrimination.  Put  simply,  the  law 
requires  that  men  and  women  should  have 
equal  opportunities  to  do  the  same  job,  and 
where  men  and  women  are  doing  the  same  or 
broadly  similar  work  they  should  have  equal 
rewards.  You  must  not  discriminate  against 
anyone  because  of  their  colour  or  ethnic 
origin,  and  marital  status  is  an  irrelevancy.  So, 
for  example,  the  advertisement  could  not  say: 
"Suitable  for  a  person  with  no  family 
commitments"  —  (illegal  discrimination 
against  married  people),  or  "Ideal  for  strong, 
physically  fit  male"  —  (illegal  discrimination  on 
grounds  of  sex). 

Remember  too,  that  the  Rehabilitation  of 
Offenders  Act  prevents  you  asking  people  to 
disclose  criminal  convictions  that  occurred 
between  one  and  10  years  ago.  The  length  of 
the  period  between  one  and  10  years  ago.  The 
length  of  the  period  depends  on  the  sentence. 
You  should  note  that  the  Act  does  not  apply  to 
pharmacists,  nor  to  convictions  with  a 
sentence  in  excess  of  two  and  a  half  years. 

Make  sure  your  advertisements  clearly 
states  the  job  title,  outline  the  responsibility, 
hours  of  work,  rates  of  pay  and  what  the 
application  procedure  is.  The  NPA  has  a 
standard  application  form  which  you  could  use. 
Decide  whether  you  simply  want  applicants  to 
write  in  for  your  application  frm,  or  whether 
you  want  them  to  write  a  letter  of  application . 
Make  clear  in  your  advertisement  exactly 
what  it  is  you  want  your  applicants  to  do.  It  is 
very  irritating  to  write  out  a  CV  when  applying 
for  a  job,  only  then  to  be  sent  back  an 
application  form  to  fill  in. 


Selecting  the  right  person 

Once  the  applications  have  come  in,  you  need 
to  screen  them.  If  you  have  put  an 
advertisement  in  the  pharmacy  window,  don't 
interview  the  applicants  there  and  then.  If  any 
circumstances  do  permit,  have  a  brief  chat.  If 
the  person  seems  "OK" ,  you  can  either  ask 
them  to  write  you  a  letter  setting  out  more 
fully  their  experience  and  qualifications  or  give 
them  an  application  form  to  fill  in  and  return. 

Look  at  the  applications  you  have 
received,  and  compare  them  against  your  job 
specification.  Which  ones  look  right?  Decide 
how  many  you  can  sensibly  interview  - 
perhaps  three  or  four  —  and  decide  when  you 
can  interview.  Write  to  the  selected 
applicants,  clearly  indicating  when  and  where 
you  would  like  them  to  attend  for  interview. 
Let  unselected  applicants  know  you  "will  not 
be  taking  their  application  further" . 

The  interview  is  something  you  must 


Ailsa  Benson,  FIPM  FITD,  head  of  training 
for  the  NPA 


prepare.  Your  primary  objective  is  two-fold: 
to  see  if  the  applicant  is  interested  in  the  job, 
and  to  judge  if  they  are  competent.  The 
interview  is  essentially  about  the  applicant's 
past,  present  and  future!  This  means  you  will 
be  asking  candidates  questions,  but  not 
interrogating  them.  In  a  good  interview,  the 
candidate  should  do  about  80  per  cent  of  the 
talking  and  you  the  remaining  20  per  cent.  In 
a  poor  interview  this  is  reversed. 

A  good  interview  is  dependent  in  the  main 
on  two  things:  the  preparation  you  make  for  it, 
and  the  way  in  which  you  carry  it  out.  Look  at 
the  job  specification  and  compare  each 
candidate  against  it.  Think  about  the  actual 
setting  for  the  interviews  —  can  you  both  sit 
comfortably,  preferably  on  the  same  level 
without  a  barricade  of  stock  between  you? 
Make  sure  you  will  not  be  interrupted:  by 
phone  calls,  staff  enquiries  or  customers 
wanting  a  chat. 

Think  hard  about  the  questions  you  need 
to  ask,  and  the  areas  you  need  to  cover.  Look 
at  the  applications  of  those  you  have  selected 
to  attend  for  interview.  For  each  one,  make  a 
specific  note  of  any  points  you  want  to  clarify 
-  perhaps  unexplained  gaps  in  their 
employment,  or  greater  detail  on  what  their 
responsibilities  were  in  a  previous  job.  You 
should  also  plan  a  structure  to  the  interview, 
maybe  looking  first  at  their  domestic  situation, 
then  present  job  responsibility,  next  past  jobs 
and  finally  future  plans.  Prepare  hypothetical 
questions  so  that  you  can  ask  all  candidates  the 
same  —  '  'what  would  you  do  if"  ...  are  good 
examples  of  that  type  of  question. 

For  each  interview,  make  sure  you  have 
only  that  person's  application  in  front  of  you. 
Do  have  handy  either  an  interview 
assessment  form,  such  as  the  one  produced 
by  the  NPA,  or  a  notepad. 

At  the  start  of  the  interview ,  to  help  relax 
the  candidate,  it  is  advisable  to  spend  a  few 
minutes  chatting  about  mundane  subjects  such 
as  the  weather,  the  journey  here ,  and  so  on. 
Explain  what  the  interview  will  be  like. 
Perhaps  you  could  say  "I  expect  that  this 
interview  will  take  half  an  hour.  During  it  I 
would  like  to  find  out  more  about  yourself,  and 
tell  you  about  the  job  and  the  company" . 

A  good  interview  is  in  part  dependent  on 
you  extracting  the  type  of  information  you 
need  —  but  not  in  a  painful  way!  Ask  open 
questions  (ie  questions  starting  with  why, 
what,  where,  when,  which  and  how),  which 
should  encourage  the  candidate  to  talk.  Make 


sure  questions  are  related  to  the  interview 
structure  and  job  specification.  Almost 
certainly  the  first  answer  from  yourself  will 
need  following  up  by  supplementary 
questions. 

Use  the  interview  to  explain  the  job  more 
fully,  and  be  honest.  At  the  end  of  the 
interview,  check  to  see  if  there  are  any  points 
the  candidate  needs  clarifying  or  would  like  to 
add ,  perhaps  by  asking  "Is  there  anything  else 
you  would  like  to  tell  me  about  yourself  or  your 
experience  that  I  have  not  given  you  the 
opportunity  to  talk  to  me  about?" 

Finally,  before  saying  goodbye  tell  the 
candidate  when  and  how  you  will  be  notifying 
them  of  your  decision. 

Interviews  are  full  of  pitfalls,  so  don't  think 
simply  reading  this  will  make  you  a  good 
interviewer.  Ideally  you  need  to  be  trained 
"off  the  job".  If  you  have  been  fortunate 
enough  to  see  the  John  Cleese  film  on 
selection  techniques,  you  will  know  that  it  is 
very  easy  to  slip  in  to  one  of  several  roles  of 
poor  interviewers  —  the  intimidating  person, 
the  person  looking  for  the  candidate  to  agree 
with  the  interviewers'  own  prejudice, 
wandering  off  into  topics  totally  unconnected 
with  the  interview,  pontificating  and  so  on. 
Take  a  moment  to  think  about  interviews  you 
have  had,  think  about  things  that  upset  or 
irritated  you  or  made  it  easier  for  you  to 
hoodwink  the  interviewer;  make  sure  you 
don't  make  the  same  mistakes. 


Taking  up  references 

For  your  own  sake,  you  must  take  up 
references  at  some  stage.  You  could  write  for 
them  at  the  same  time  that  you  arrange  the 
interviews,  or  after  you  have  made  an  offer. 
The  NPA  has  a  suggested  standard  letter 
asking  for  references  available  for  members . 
But  do  not  write  to  a  present  employer  until 
after  an  offer  has  been  accepted.  When  you 
receive  back  the  written  letter  for  reference, 
note  that  what  is  not  said  in  a  reference  is  often 
more  telling  than  what  is  said,  so  look  for 
omissions.  And  if  a  past  employer  actually 
telephones  rather  than  sending  a  written 
reference ,  one  or  two  alarm  bells  should  ring. 

In  assessing  a  candidate,  look  at  your 
interview  notes  and  the  gradings  you  have 
given  them.  While  personal  preferences  are 
important,  guard  against  recruiting  solely  on 
physical  characteristics  if  they  are  not 
essential  for  the  job.  I  firmly  believe  you 
should  sleep  on  the  decision.  It  is  amazing  how 
a  person  who  looks  right  on  the  day,  24  hours 
later  isn't  so  right;  somehow  the  mind  goes 
through  a  sorting  process.  If  you  can't  decide 
between  two  candidates  ask  the  other  staff 
how  they  feel.  If  they  have  taken  an  instant 
dislike  to  your  number  one  candidate  you  will 
need  to  think  very  hard  about  your  decision. 

Reply  to  the  candidates  in  the  time  you 
agreed  at  the  interview,  ideally  allowing 
enough  time  to  make  two  offers.  Then,  if  your 
first  choice  turns  down  the  job,  you  can  still 
write  to  number  two  within  the  time  limit.  Do 
let  all  candidates  know  the  outcome  of  their 
interview  —  and  set  out  clearly  in  the  offer 
details  of  pay,  hours  of  work,  job  title  and 
when  they  should  start.  Include  any  special 
matters  relating  to  clothes  —  particularly 
whether  you  will  be  providing  an  overall. 
Confirm  the  rota  they  will  be  working  for  the 
first  two  weeks.  Inform  the  rest  of  the  staff 
and  draw  up  an  induction  training  programme 
for  the  candidate. 

■  Ailsa  Benson  will  be  looking  at  induction 
training  in  a  forthcoming  feature . 
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It's  what  Retail  Pharmacists  rin 
when  they  fit  Beanstalk 


R.  Parr  Dispensing  Chemist,  Southbourne,  Bournemouth. 


J.M.  Lawrence  Pharmacy,  York,  North  Yorkshire. 


BRANCHES     BILLINGSHURST,  MANCHESTER.  SCOTLAND 
f  0  R   NORTHERN   IRELAND   CONTACT  (0252)661200 
I  0  R   SOUTHERN   IRELAND   CONTACT   (0  0  01)    1  8  !  0  !  i 


If  you're  going  to  invest  in  your  business  you  want  t 
results -and  fast! 


Tried,  tested,  proven,  Beanstalk  delivers  greater  sales  and 
greater  profit  opportunities  by  making  your  sales  and 
display  areas  more  spacious  and  more  tempting,  and  your 
dispensary  area  more  efficient. 

Which  in  turn  leads  to  more  customers,  more  purchases, 
and  more  repeat  custom.  Not  to  mention  a  better  service  for 
those  customers. 

So  isn't  it  time  you  reaped  the  benefits  of  our  35  years 
experience  of  transforming  retail  businesses.  Our  nationwide 
network  of  professional  consultants  offer  a  free  store  layout 
and  planning  service...  you'll  find  their  experience  of  your 
profession  and  their  advice  on  ways  of  making  your 
pharmacy  business  more  profitable  absolutely  priceless. 

Call  us  now  on  (0243)  7881 1 1  (24  hrs)  or  'Freepost'  the 
coupon  below  to  find  out  more  and  to  receive  our  free 
colour  brochure. 

Leasing  available. 

Fast,  efficient  delivery  and  installation  from  nationwide 
branches. 


BEANSTALK 
THE    PROFESSIONAL    APPROACH  TO 
MORE    PROFITABLE  RETAILING 


r 


I'd  like  to  ring  up  more  sales  -  please  send  me  more 
information  on  Beanstalk 

Name  

Trading  as  

Address 


Telephone 


Beanstalk  Ltd,  FREEPOST.  Chichester.  Wesi  Sussex,  POI9  2T2 
Tel.  (0243)  7881 1 1  24hrs. 


CD18  8 
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Complaining 

about  a 
solicitor's  bill 

Everyone,  as  a  matter  of 
principle,  thinks  solicitors 
overcharge  but  what  can  you  do 
about  it  if  you  really  do  think  you 
have  been  stung.  There  are  two 
ways  of  going  about  it. 

First,  you  may  ask  for  a  free 
review  of  your  bill  by  the  Law 
Society  to  see  whether  the  fee 
charged  is  fair  and  reasonable  for 
the  work  done.  You  may  do  this 
only  in  cases  —  such  as  the 
preparation  of  a  lease  —  which 
have  not  involved  court 
proceedings.  You  can  only  apply 
where  you  have  not  paid  the  bill  or 
your  solicitor  has  deducted  his 
costs  from  money  held  on  your 
behalf  and  not  more  than  one 
month  has  passed  since  your 
solicitor  told  you  of  the  right  to  ask 
for  a  so-called  remuneration 
certificate. 

The  second  method  involves 
what  is  called  "taxation"  and  is 
available  whether  court 
proceedings  were  involved  or  not. 
This  can  be  quite  expensive 
because  if  the  bill  is  reduced  by 
less  than  a  fifth  you  are  likely  to 
have  to  pay  the  solicitor's  costs  of 
the  taxation  as  well  as  your  own. 
If  the  bill  is  reduced  by  more  than 
one  fifth  then  he  will  normally  have 
to  pay  the  costs.  You,  of  course, 
will  still  be  liable  to  pay  the 
reduced  amount. 

Again  there  are  strict  time 
limits  involved.  If  you  apply  to  the 
court  within  one  month  of 
receiving  the  bill,  the  court  will 
order  taxation;  if  you  apply  within 
one  and  12  months  the  court  is  not 
obliged  to  order  taxation,  and  if 
you  have  paid  the  bill  or  12  months 
have  elapsed  you  will  have  to 
show  there  are  "special 
circumstances".  Finally  if  you 
have  paid  the  bill  and  12  months 
have  gone  by  then  the  court 
cannot  order  taxation. 


'The  Court  of  Appeal  has  recently  come  out  in 

favour  of  ordering  an  injunction  against  an 
employee  who,  on  'garden  leave'  from  an  estate 
agency,  took  a  job  with  a  rival  and  local  firm." 


Obtaining  a  remuneration 
certificate  is  an  inexpensive  and 
relatively  quick  process.  Taxation 
can  be  expensive  and  long  drawn 
out.  If  you  are  thinking  about 
asking  for  taxation  you  would  be 
well  advised  to  see  a  second 
solicitor  and  obtain  his  advice.  But 
remember  those  time  limits. 


PAYE  penalties  revised 
for  late  returns 


There  are  new  regulations 
concerning  penalties  for  late 
PAYE  and  subcontractor  returns. 

The  Inland  Revenue  can  now 
impose  penalties  of  up  to  £1 ,200 
per  50  employees  if  the  return  of 
forms  is  delayed  beyond  May  19 
following  the  year  of  assessment. 
However,  the  time  limit  for 
1989/90  is  extended  to  August  19. 
This  penalty  is  mitigable  but,  if 
there  is  further  delay  after  the 
imposition  of  the  first  penalty, 
another  non-mitigable  penalty  of 


£100  per  month  per  50  employees 
is  payable. 

Additionally,  if  PAYE  is 
underpaid  by  reason  of  neglect,  a 
further  penalty,  equivalent  to  100 
per  cent  of  the  PAYE  unpaid,  may 
be  imposed. 

So,  it  may  be  extremely 
expensive  to  delay  submission  of 
forms  P35  and  correct  payment. 
Remember  that  liability  arises 
when  the  remuneration  is  paid  or 
when  the  employee  becomes 
entitled  to  the  payment. 


Where  there 
isn't  a  will... 

If  ever  there  was  a  good  example 
of  why  business  people  should 
make  wills  it  has  come  in  the 
recent  High  Court  case  involving 
a  deathbed  gift. 

A  dying  man  tried  to  give  away 
his  house  to  the  lady  with  whom 
he  had  lived  for  many  years  by 
reminding  her  she  had  the  keys, 
telling  her  where  the  title  deeds 
could  be  found  and  using  the  time- 
honoured  phrase  'the  house  is 
yours'. 

Unfortunately  his  family  and 
the  High  Court  thought 
otherwise.  It  was  held  that 
although  the  deceased  had  shown 
a  clear  intention  of  making  the  gift 
he  had  not  "parted  with 
dominion','  and  so  his  efforts 
failed. 

It  is  easy  to  see  how  this  could 
apply  to  business  interests  and 
shares.  Do  not  get  caught  out  in 
the  same  wav. 


Time  to  tend 
the  garden 

A  relatively  new  expression  has 
crept  into  the  world  of  employer- 
employee  relations.  "Garden 
leave"  comes  about  when  an 
employee  is  given  notice  and  is  not 
required  to  work  during  the  period 
of  that  notice.  Presumably  it  is  so 
he  or  she  may  tend  the  garden. 

The  aim  is  to  prevent 
employees  who  have  covenants  in 
their  contracts  about  working  for 
business  competitors  and  who  are 
in  a  position  to  damage  their 
employer's  business  from 
collecting  valuable  information 
about  it.  Some  businesses  are 
particularly  vulnerable  if  former 
employees  can  get  their  hands  on 
details  of  clients  of  their  former 
employers. 

The  Court  of  Appeal  has 
recently  come  out  in  favour  of 
ordering  an  injunction  against  an 
employee  who,  on  garden  leave 
from  an  estate  agency,  took  a  job 
with  another  rival  and  local  firm. 
The  employee  had  resigned  giving 
six  months'  notice  and  the 
employer  had  paid  up  his  salary, 
allowed  him  to  keep  his  car,  and 
have  fringe  benefits,  provided  he 
did  not  work  during  the  period. 

It  would  seem  that  provided 
the  period  of  "garden  leave"  is 
not  too  long  —  perhaps  18  months 
-  the  courts  will  assist  the 
employers  of  staff  who  have 
restrictive  convenants  in  their 
contracts  who  try  to  have  their 
cake  and  eat  it.  One  thing  it  does 
show  is  the  necessity  of  having  a 
proper  contract  of  employment 
drawn  up. 


Debt  payment 

Recent  changes  in  the  County 
Court  procedure  means  that 
where  a  summons  has  been 
issued,  the  debtor  is  now 
expected  to  settle  direct  with  the 
creditor  rather  than  make 
payments  into  court.  Anyone 
dealing  with  payments  in  this  way 
should  be  careful  to  keep  proof  of 
the  payments,  for  confusion  is 
likely  to  arise. 

There  is  also  the  danger  for 
non  or  late  payers  to  end  up  on  a 
County  Court  blacklist.  Most 
credit  reference  agencies  consult 
the  County  Court  Judgments 
Registry  where  all  debts  of  £1  or 
more  are  registered  immediately 
a  judgment  is  obtained  except  in 
genuinely  contested  cases. 
Registration  will  now  last  for  six 
years  but  proof  of  settlement 
within  one  month  of  the  judgment 
will  allow  the  cancellation  of  the 
entry.  After  that,  proof  of 
settlement  will  show  the  debt  still 
on  the  register  but  as  being  paid. 
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60%  pay  cuts 
for  priv 


sector 


employees. 


NHS  employees  have  a  reasonable  pension  scheme.  But 
if  you  work  in  the  private  sector  for  an  employer  without 
a  pension  scheme,  or  you're  self-employed,  you  may  be 

less  fortunate. 

You'll  probably  have  to 
rely  solely  on  the  State 
pension.  And  that  means 
your  standard  of  living  will 
be  drastically  reduced  when 
you  stop  work. 

Look  at  the  facts.  A 
woman  aged  35,  earning 
£15,000  a  year,  who  retires  at 
age  60,  can  expect  a  total  State 
pension  of  just  £J22  a  week  in  today's  terms.  A  self-employed 
person  would  get  even  less. 

So,  effectively  overnight,  her  income  would  drop  by 
nearly  60%.  And  even  il  you're  in  a  pension  scheme  you  may 
not  be  a  lot  better  off. 

Thankfully,  with  one  of  RNPFN's  LIBERTY  pension  plans 
you  can  easily  secure  a  far  better  standard  of  living  when 
you  retire. 

We  have  a  plan  lor  those  not  in  a  pension  scheme.  A 
plan  for  the  self-employed.  And  even  a  plan  lor  those  who 
need  to  top-up  their  employer's  pension.  And  it  needn't  cost 
you  a  tortune,  either.  Provided  you  start  now. 

HELP  FROM  THE  TAXMAN. 


A  LIBERTY  pension  plan  offers  you  unrivalled  tax 
benefits,  now  and  in  the  future. 

Firstly,  your  contributions  grow  in  a  special  tax  tree 
fund,  which  means  higher  benefits  for  you.  Secondly,  the 
taxman  will  boost  your  contributions  by  at  least  a  third.  So, 
if  you  put  in  £30  a  month,  he'll  make  it  up  to  £40  a  month. 

RNPFN  also  helps  you  make  even  more  of  your  money 
After  all,  for  over  100  years,  we've  been  protecting  the 


financial  well-being  of  members  of  the  healthcare  professions 
and  their  spouses. 

And,  every  year,  independent  surveys  show  that  we 
achieve  better  returns  for  our  policyholders  than  many  of  the 
best  known  names  in  the  High  Street. 

So,  for  more  information  about  LIBERTY  pensions,  and 
a  free  personal  illustration  of  benefits,  phone  our  Pensions 
Advisory  Service  now  on  01-839  6785  (will  change  to 
071-839  6785  from  6.5.1990).  Or  post  the  coupon  below. 

We'll  show  you  how  to  avoid  a  large  pay-cut  when 
you  stop  work.  Without  a  drastic  effect  on  your  spending 
power  now. 


r 


Please  send  nie  without  obligation,  full  details  of 
RNPFN  s  LIBERTY  pension  plans. 

Note  the  information  requested  below  is  required  to  enable  RNPFN  to  giv 
you  best  advice  and  it  will  be  treated  in  the  strictest  confidence 

Full  name  (Dr/Mr/Mrs/Miss/Ms) 


~l 


Address" 

Postcode 

Date  of  birth  / 

Occupation 

Employed  L_l  Sell -employed  CD 

PI  FASI  A  NSW  I  R  I  III  FOLLOWING 


VcsD    NoD       YesD  NoD 


Age 


Age 


Are  you  contributing  to  the 
NHS  Superannuation  or  other 
employer's  scheme? 

If  "YES"  how  many  years  to  date 
have  you  been  a  member? 

Your  planned  retirement  age 

Gross  annual  earnings 
How  much  would  you  consider 
contributing  every  month? 

If  you  require  information  for  your  spouse  please  give. 
Spouse's  lull  lorename(s) 
Date  ol  birth        /  / 


YOURSPOUSF 


Yrs 


Gross  annual  income 


Occupation 


Employed  CH  Sell-employed  L_1 


Now.  please  post  this  coupon  to 
RNPFN,  FREEPOST.LONDON  WC2N  6BR.  No  stamp  is  necessary. 


L. 


The  Royal  National  Pension  Fund  for  Nurses 

A  member  of  LAUTRO  427/BA 


Cost 
effective 
homes'  work? 

I  refer  to  the  NPA  Supplement  no 
734,  August  90  "Residential 
homes  business  —  Don't  let 
Boots  win",  and  the  final 
paragraph  of  the  Chemist  & 
Druggist  August  11,  90,  "Boots 
get  second  caution  over  homes" . 

While  I  agree  wholeheartedly 
that  each  of  us  must  make  every 
reasonable  endeavour  to 
consolidate  our  business,  we  must 
work  at  a  profit.  Having  regard  for 
our  poor  and  worsening  return  on 
NHS  dispensing,  I  do  not  believe 
that  dispensing  for  residential 
homes  using  any  available 
monitored  dose  system  can  be 
done  at  anything  other  than  a  loss, 
never  mind  a  gain.  A  simple 
equation  involving  capital  costs, 
running  expenses,  delivery 
charges  and  the  associated  labour 
costs  demonstrates  this. 

We  are  well  known  as  a 
profession  that  does  things  for 
nothing  —  we  are  encouraged  by- 
one  and  all  to  do  so.  We  sell  pre- 
payment certificates,  we  issue  FP 
57s,  we  collect  prescription 
charges,   we  give  advice  on 


CHARM  FOR  PHARMACY 

INTEGRATED 
PHARMACY  SYSTEMS 

*  Patient  Medication  Records 

*  Prescription  Labelling  (inci.  nomad) 

*  Patient  Counselling 

*  OTC  Stock  Management 

*  EPOS 

*  Financial  Accounts 


All  packages  are  available  individually  or  as  a  totally 
integrated  system;  on  single  user  or  multi-user  computers.  Up 
to  99  branches  can  be  supported. 

Why  not  see  for  yourself?  A  complete  range  of  sytems  will  be 
on  show  on  our  stand  (number  P27)  at  Chemex. 
Alternatively,  call  us  now  to  arrange  your  own 
demonstration,  or  for  details  of  our  FREE  dispensary 
software  offer. 


Systems  House 
North  Healh  Lane 
Horsham 

West  Sussex  RH 12  4UZ 
Tel:  0403  210808 
Fax:  0403  21 1620 
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demand  (sometimes  in  a  private 
room),  we  sort  prescriptions  for 
the  pricing  bureau,  "health" 
leaflets,  etc,  etc,  etc,  And  all  for 
nothing.  It  is  assumed  that  we 
cover  this  range  of  free  services 
out  of  our  NHS  return,  or  is  it 
acknowledged  that  we  subsidise 
our  professional  services  by 
selling  home-brew,  baby  clothes, 
china  ornaments,  plastic  kitchen- 
ware  and  clothes-pegs.  And  must 
we  now  add  monitored  dosage 
systems  to  the  insulting  list  of 
freebies. 

The  argument  set  out  above 
must  also  apply  to  Boots.  In  many 
instances  they  are  already 
subsidising  their  dispensing 
activities  from  their  store  sales, 
and  obviously  they  have  to  in 
respect  of  monitored  dose 
systems.  And  this,  I  think,  is  the 
most  sinister  aspect  of  this  whole 
affair;  far  more  worrying  than  the 
Society's  attitude  and  the  failure 
of  the  FPCs  to  do  their  duty.  What 
happens  if  Boots  take  this 
monitored  dose  system  into  the 
community,  say  to  old  age 
pensioners.  Where  will  that  lead 
the  rest  of  us.  Boots  can  go  much 
further  up  the  free  service  road 
than  anyone  else ,  and  as  we  fall  by 
the  wayside  one  after  the  other, 
the  outcome  is  obvious.  I  am  old 
enough  to  remember  the  Boots 
approach  to  the  Ministry  in  the 
early  1960s  —  and  it  feels  very 
real  today. 

The  Pharmaceutical  Society's 
weak  approach  in  this  matter  is 
further  emphasised  by  their  need 
to  state  in  C&D  that  they  are  not 
weak  and  partial.  I  hope  there  are 
some  young  pharmacists  on  the 
way  with  fire  in  the  belly  and 
enthusiasm  for  politics  to  pull  us 
around  before  it  is  too  late. 


Philip  Young 

Tarporley 


Mawdsley 
PMR  system's 
scope 


Dr  Barry  Strickland-Hodges' 
valuable  article  in  the  August  4 
issue  of  Chemist  &  Druggist  is  in 
error  when  it  deals  with  "Drug 
Interaction  and  incompatibility 
monitoring"  and  makes  the 
statement  "Mawdsley-Brooks 
(system)  checks  on  prescribed 
drugs  only  over  five 
prescriptions." 

The  Mawdsley-Brooks 
system  is  in  fact  designed  to 
search  PMR's  to  a  default  set  by 
each  individual  pharmacist 
according  to  his  needs,  using  the 
number  of  prescriptions  entered 


in  his  PMR,  as  a  parameter.  The 
user  can  set  the  parameter  for  the 
system  as  a  whole  and  can  vary 
this  from  time  to  time  should  he 
wish  to  do  so.  He  can  also  vary  the 
overall  parameter  in  the  case  of 
any  selected  patient  where  a 
deeper  search  is  indicated.  The 
five  limit  used  in  the  article  refers 
to  a  pre-set  minimum  level  within 
our  software  for  prescriptions  to 
be  searched,  below  which  the 
system  will  not  allow  users  to  drop 
when  setting  their  parameters. 


J.F.  Salt 

Director,  Mawdsley-Brooks 


Nurofen:  its 
Central  TV 
market  place 
is  clarified 

I  would  like  to  take  this 
opportunity  to  correct  some  facts 
in  the  Counterpoints  article,  C&D 
August  11,  p217,  regarding 
Nurofen  and  Inoven 
performances.  The  article  stated 
that  Inoven  outsold  Nurofen  twice 
in  the  Central  area  test  market, 
which  we  believe  is  factually 
incorrect. 

Nurofen  is  the  leading 
Pharmacy  only  analgesic  in  the 
UK  and  the  number  one  brand  in 
the  Midlands  TV  area.  The  latest 
retail  audit  shows  the  Nurofen 
value  brand  share  at  15.5  per 
cent,  over  17  times  greater  than 
that  of  Inoven.  In  fact,  Inoven's 
market  share  has  almost  halved 
over  the  past  12  months  and  many 
unfortunate  pharmacists  have 
over  half  a  years  stock  cover. 

Nurofen's  popularity  con- 
tinues to  grow  with  the  support  of 
the  pharmacist,  health 
professionals  as  well  as 
heavyweight  marketing  and 
advertising  campaigns,  and  we 
have  a  long  term  commitment  to 
the  growth  of  the  pharmacy 
analgesic  market  as  shown  by  the 
recent  launch  of  Nurofen  Soluble, 
the  first  of  the  soluble  analgesics 
to  be  based  on  ibuprofen. 


J.S.  Appleby 

Senior  marketing  manager, 
Crookes  Healthcare  Ltd 

Editor:  Last  week  two  words 
were  omitted  from  one  sentence 
in  our  Inoven  story.  It  should  have 
read:  "During  the  test  market 
Inoven  became  the  number  two 
ibuprofen  brand  in  the  Central 
area  outselling  the  previous 
number  two  by  four  times,  and 
Nurofen  outsold  Inoven  twice. 
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S&N  post 
poor  results 

A  downturn  in  the  latex  gloves 
business  in  Canada  contributed  to 
poor  first  half  figures  from  Smith 
&  Nephew,  who  managed  only  a  1 
per  cent  increase  in  pre-tax  profits 
on  a  turnover  up  1 1  per  cent. 

Sales  upllpcto  £365. 5m 
Pre-tax  profits  up  lpc  to  £64.8m 
Earnings  per  share  up  3pc  to  4.57p 
Interim  dividend  unchanged  at  1.735p 

Market  analysts  Shearson 
Lehman  Hutton  commented: 
'Most  divisions  are  continuing  to 
perform  satisfactorily,  although, 
the  gloves  division  has  been  hit 
badly  in  the  second  quarter  due  to 
downturn  in  prices  and 
volumes." 

In  response  to  the  change  in 
the  market  Smith  &  Nephew  have 
decided  to  close  their  latex  glove 
production  in  Canada  permanently 
and  rely  instead  on  imports  from 
the  USA. 

The  group  has  also  been  hit  by 
the  increased  damages  awarded  in 
the  civil  action  bought  by  Polteco 
Inc  (C&D  May  19,  p892);  total 
fines  and  interest  awarded  against 
the  company  for  the 
misappropriation  of  Polteco's 
orthopaedic  implant  material  now 
:otal  $106m,  though  the  company 
.ntends  to  appeal. 

The  company  said  sales  and 
orofits  for  the  UK  market  had 
'increased  satisfactorily",  but 
hat  sales  to  UK  hospitals  continue 
:o  be  under  pressure  resulting 
rom  NHS  reorganisation, 
however  S&N  detected 
'compensation  in  increased  sales 
nto  the  primary  care  market ' ' . 

Jerard  House  are  funding 
ndependent  research  into  the 
effectiveness  of  their  Agnacast 
ignus  castus  tablets.  The  product 
s  claimed  to  be  a  natural  means  of 
illeviating  many  of  the  problems 
issociated  with  pre-menstrual 
ension.  The  research,  canned  out 
>y  the  Centre  for  Complimentary 
Jealth  Studies  at  the  University  of 
sxeter,  will  involve  600  women  in 
three  month  study.  The  findings 
vill  be  published  later  in  the  year. 


Macarthy  Wholesale 
bought  by  Dutch 


Macarthy  are  selling  their 
wholesale  division  to  the  Dutch 
Pharmaceutical  group  Medico- 
pharma  NV  in  an  agreed  bid  worth 
£15. 75m.  The  deal  is  expected  to 
be  completed  by  the  end  of  the 
month. 

Under  the  terms  of  the  sale 
Macarthy  receives  £13m  in  cash 
plus  £2. 75m  in  convertible  loan 
notes,  a  price  which  represents  a 
£2. 75m  discount  on  the  June  book 
value  of  the  company's  assets. 
The  price  will  be  adjusted  on  a 
pound  for  pound  basis  for  any 
difference  in  the  company's  asset 
value  on  August  31. 

Macarthy  chief  executive  Ian 
Parsons  described  the  move  as 
'  'A  good  deal  which  has  resolved 
our  long-standing  conflict  of  being 
a  retailer  and  a  wholesaler.  It  is  a 
very  favourable  outcome  after  a 
saga  which  has  run  too  long. " 

He  said  that  Macarthy  could 
now  focus  on  innovation  and 
development  in  their  remaining 
retail  and  manufacturing 
operations. 

The  Macarthy  Wholesale 
management  team  will  remain 
with  the  business. 

The  sale  has  several 
advantages  for  Macarthy;  the 
company  will  be  able  to  bring 
down  its  burden  of  debt,  reducing 
gearing  from  80  per  cent  to  under 
30  per  cent.  This  should  free  it  to 
look  for  expansion  opportunities  in 
retailing.  "It  fundamentally 
changes  our  ability  to  fund 
growth,"  said  Mr  Parsons. 

Macarthy  will  also  have  the 
option  to  convert  the  £2. 75m  loan 
notes  into  Medicopharma  shares 
for  up  to  five  years,  giving  the 
company  a  continuing  interest  in 
its  former  wholesale  division. 

Ongoing  trading  agreements 


between  the  wholesale  and  retail 
divisions  of  Macarthy  will  continue 
under  existing  terms.  Mr  Parsons 
said:  "They  are  good  people  and 
we  expect  to  keep  talking:  we 
have  forged  a  strategic  alliance. ' ' 

Medicopharma  are  the  third 
largest  pharmaceutical  wholesaler 
in  Holland  with  16  affiliated 
companies  and  divisions.  Three 
months  ago  it  bought  the 
wholesaling  business  of  Leicester- 
based  E.H.  Butler  and  Son  (C&D 
May  19,  p892)  and  this  will  now 
merge  with  Macarthy's 
wholesaling  division,  with  John 
Baseley  chief  executive  of  the 
combined  company. 

Mr  Baseley  emphasises  the 
new  business  will  be  a  strong 
supporter  of  Numark,  and  said  he 
would  play  a  very  active  role  in  the 
NAPD.  "I've  been  28  years  in  the 
business  and  I  was  weened  on  the 
NAPD,  "he  said. 

NAPD  director  Michael  Watts 
said  the  sale  was  "Good  for  the 
Association  and  wholesaling  in 
that  we  are  replacing  an  ailing 
member  with  one  in  a  strong 
financial  position  and  committed  to 
full-line  wholesaling  in  the  UK. 
This  will  strengthen  the 
independent  sector. ' ' 

He  also  said  that  the  NAPD  did 
not  believe  the  industry  had  seen 
the  end  of  such  bids. 

Macarthy  have  retained 
Farillon  and  have  no  plans  to  sell 
their  veterinary  businesses. 
■  AAH  Pharmaceuticals  has 
officially  become  the  third 
member  of  the  pan  European 
purchasing  company,  Tredimed. 
AAH  is  the  UK  representative  in 
the  new  company.  Tredimed  was 
set  up  in  January  by  Office 
Commerciale  Pharmaceutique  of 
Paris  and  GEHE  AG  of  Stuttgart. 


The  Bayer  Group  have  combined  the 
Ames  Division  of  Miles  Ltd  and 
the  Technicon  Instrument 
Company  Ltd  to  form  Bayer 
Diagnostics  UK  Ltd.  This  is 
operating  as  a  wholly  owned 
subsidiary  of  Miles.  Customers 
have  been  advised  to  continue  to 


place  their  orders  through  their 
normal  sales  offices  —  Stoke 
Court  in  the  case  of  Ames 
products  and  Evans  House  for  the 
Technicon  range.  Pharmacists 
with  accounts  queries  should 
contact  the  credit  control 
department.  Tel:  0635  39000. 


Intercare's  PI 
purchase 

The  Intercare  Group  have 
conditionally  acquired  ethicals 
distributor  Impharm  Ltd  for 
£625,050.  Impharm,  which  is  a 
member  of  the  Association  of 
Parallel  Importers,  distributes 
two  types  of  products:  generics 
sourced  in  the  UK  and  ethical 
imports. 

Peter  Cowan,  the  Intercare 
Group  chairman,  sees  an 
opportunity  for  Impharm  to  take 
advantage  of  the  1,100  strong 
customer  base  of  the  North  West 
Ostomy  Group,  bought  by 
Intercare  in  June. 

Under  the  terms  of  the 
acquisition,  David  Scorah,  the 
principal  vendor  and  founder  of 
Impharm  and  a  qualified 
pharmacist,  will  enter  into  a  five 
year  service  contract  with  the 
company. 

Payment  for  the  company  will 
consist  of  685,000  new  ordinary 
shares  valued  at  73p  each  plus 
£125,000  cash.  On  completion  the 
vendors  also  receive  a  pre- 
acquisition  dividend  of  £100,000. 

Mr  Cowan,  who  has  only  been 
with  Intercare  since  last  July  when 
the  company  was  known  as 
Pennine  Optical  pic  has  overseen 
four  purchases  since  taking 
control,  and  aims  to  make  the 
USM-quoted  company  into  a 
general  healthcare  group. 

Mr  Cowan  has  previously  run 
a  successful  chain  of  retail 
opticians,  including  for  a  time  the 
Four  Eyes  grouping,  before 
selling  out  to  Gallaghers. 

The  Intercare  Group,  not 
connected  with  Intercare 
Products  Ltd,  is  a  holding 
company  with  a  £7m  capitalisation 
and  40  per  cent  of  its  shares  in  the 
hands  of  institutions.  Apart  from 
NWOS  the  company  owns  an 
optical  distribution  business 
formed  by  combining  Pennine 
Optical  with  Sovereign  Optical, 
and  a  dental  division  consisting  of 
A-Z  Dental  Holdings  Ltd.  Just 
published  interim  results  show 
unaudited  pre-tax  profits  of 
£169,000  on  a  turnover  of 
£2,346,000  compared  to  £21 ,000 
and  £625,000  respectively  for  the 
same  period  the  previous  year. 
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BUSINESS  NEWS 


Smithkline  Beecham 
synergies  surfacing 


Hostilities  in  the  Gulf  have  overshadowed  all  activity  on  the 
financial  markets  for  the  past  two  weeks.  The  possibility  of 
war  and  the  escalation  in  the  oil  price  have  rekindled  fears 
about  a  world-wide  recession,  and  as  a  result  the  London 
stockmarket  has  seen  a  dramatic  fall,  with  the  FTSE  100 
index  collapsing  by  more  than  100  points  to  around  2,230  in 
the  last  fortnight. 

Although  the  pharmaceuticals  sector  is  not  directly 
affected  by  oil  price  hike,  and  is  also  perceived  to  offer 
defensive  qualities  in  a  recession,  drug  companies'  shares 
have  been  hit  by  the  continued  rise  in  sterling,  a  petro- 
currency. This  in  turn  has  an  adverse  effect  on  the  sector's 
overseas  profits. 

Against  this  backdrop  there  has  been  a  mixed  bag  of 
developments  in  the  sector.  Shares  in  Smithkline  Beecham 
have  been  in  favour  following  a  good  set  of  half  year  figures, 
which  showed  some  initial  signs  that  the  Anglo-American 
marriage  was  working. 

However,  Smith  &  Nephew  came  in  with  another  set  of 
disappointing  figures  due  to  problems  in  its  US  medical  gloves 
business.  The  move  led  to  a  series  of  profit  downgrading  from 
analysts  and  the  company  is  now  expected  to  achieve  little 
growth  on  last  year's  taxable  profits  of  £144m.  Prior  to  the 
interim  results  the  market  was  looking  for  pre-tax  profits  of 
around  £  156m. 

Shares  in  Glaxo  have  also  suffered  in  recent  days,  partly 
because  of  a  rumour  that  a  US  investment  firm  had  taken  a 
pessimistic  view  of  its  prospects;  however,  these  turned  out 
to  be  exaggerated. 

Meanwhile,  Wellcome  has  again  come  under  the  spotlight 
due  to  doubts  about  Retrovir's  long  term  prospects.  The 
market  has  been  gripped  by  a  number  of  stories  suggesting 
that  several  rivals  to  Retrovir  will  emerge  in  the  next  two 
years.  A  Kenyan  drugs  company  is  thought  to  have  made  a 
major  breakthrough  with  a  new  anti-AIDS  drug.  Abbott 
Laboratories  is  also  rumoured  to  be  developing  a  medicine 
and  a  Japanese  company  has  recently  entered  the  frame  by 
virtue  of  a  story  that  it  will  file  yet  another  anti-AIDS  drug  for 
approval  in  the  US  within  the  next  six  months. 


The  City  reacted  positively  to 
Smithkline  Beeeham's  interim 
results  which  were  higher  than 
analysts'  predictions,  and  shares 
improved  37p  to  542p  on  the 
news. 

Total  sales  only  achieved  a 
modest  9  per  cent  growth  for  this 
first  half,  but  continuing 
operations  for  the  company  - 
those  businesses  SB  have 
retained  —  recorded  a  healthy  14 
per  cent  growth  in  turnover. 

Human  pharmaceuticals  was 
the  sector  showing  best  results 
for  the  company;  for  continuing 
operations  growth  was  up  by 
around  12  per  cent  and  trading 
profits  a  whacking  35  per  cent. 


Total  sales  up  14pc  to  £2,295m 
Pre-tax  profit  down  lpc  to  £416m 
Earnings  per  share  down  6pc  to  20. lp 
Dividend  3.4p  per  'ft'  share 


In  contrast,  the  company's 
animal  health  businesses 
registered  poor  second  quarter 
results,  largely  because  of 
difficulties  integrating  the 
company's  US  operations  in  this 
area.  Second  quarter  sales  of 
£80m  were  barely  up  on  the  £79m 
achieved  for  the  same  quarter  of 
1989,  and  trading  profits  at  £79m 
were  identical  with  the  same 
period  a  year  earlier. 

The  company  has  already 
achieved  a  substantial  reduction  in 
debt  and  chief  executive  Bob 
Bauman  said  the  company  was  on 
target  with  its  business  plan.  Debt 


A  world  leader  in  the  production  of 
opiate-based  pharmaceuticals, 
Macfaralan  Smith  was  sold  by 
Glaxo  Holding  on  August  10  to 
managers  and  staff  of  the 
company. 

The  company  supplies  about 
100  products  in  different  forms 


Pharmacists  wanting  further  details  of 

Jardine  Financial  Services'  new 
Pharmoney  loan  arrangements 
reported  in  C&D  last  week  should 
phone  0483  740090. 
The  Retail  Sales  Index  for  June  is  up  8 
per  cent  on  May  and  stands  at  141 
(1985  =  100).  However  for  small 
business  the  rise  is  only  6  per  cent 
and  for  retail  pharmacies, 
excluding  NHS  receipts,  the  index 
has  remained  steady  on  155. 


has  been  reduced  by  44  per  cent, 
leaving  the  company  with  a  net 
debt  of  £822m  by  June.  This  has 
been  achieved  by  the  disposal  of 
32  US  speciality  products  for 
around  £32m,  the  sale  of  the  UK 
based  Yardley/Lentheric 
cosmetics  businesses  for  £110m 
and  the  sale  of  Margaret  Astor  and 
Lancaster  cosmetics  for  £2 10m. 

However,  the  company  has 
now  sold  all  the  businesses  they 
intended  to  at  the  time  of  the 
merger,  apart  from  the 
Yardley/Lentheric  operation  in 
South  Africe  and  "some  small 
ethicals  and  animal  health 
products  businesses" . 

Bob  Bauman  summarised  the 
company's  priorities  as: 

□  To  continue  to  drive  for  the 
synergies  available  from  the 
merger,  especially  from  the 
combination  the  salesforces 

□  To  drive  for  debt  reduction  — 
Mr  Bauman  has  set  a  target  for  a 
1:1  debt  radio  by  the  end  of  the 
calander  year  and  a  0.5:1  debt 
ratio  12  months  later. 

Mr  Bauman  attributed  most  of 
the  margin  improvements  in  the 
company's  results  to  the 
pharmaceutical  businesses, 
where  most  of  the  merger  savings 
have  been  made. 

Smithkline  Beecham  are 
currently  engaged  in  legal  action  in 
Japan  to  protect  the  process 
patent  for  Tagamet  following  the 
Japanese  Government's  approval 
for  a  generic  competitor  selling  at 
the  same  price.  "We  shall 
vigorously  defend  ourselves," 
said  Mr  Bauman. 


including  DF118,  Paramol  and 
Bitrex,  the  bitter  substance 
increasingly  used  as  an  additive  to 
household  chemicals  to 
discourage  people  from  drinking 
them. 

Another  supplier  of  opiates  is 
Boots  and  two  years  ago  the 
Monopolies  and  Mergers 
Commission  looked  at  the  area. 
Macfarlan  Smith's  managing 
director  Dr  Marshall  Smalley  told 
C&D  the  findings  of  the  MMC  had 
no  bearing  on  the  sale  except  it 
had  resulted  in  a  delay. 

"As  an  independent  company 
we  will  be  strongly  placed  to 
market  our  skills  to  a  wide  range 
of  customers  in  the  pharma- 
ceutical and  other  industries , "  he 
added. 


COMING  EVENTS 


Daniels  trade 
fair 

Daniels  Pharmaceutical  are 
holding  their  trade  fair  at  the 
Alfreton  Leisure  Centre,  Alfreton 
on  September  5,  between  4pm 
and  10pm.  Over  50  manufacturers 
will  be  exhibiting  at  the  show  at 
winch  guests  will  be  offered  a  free 
buffet  and  drinks. 

Those  visiting  the  Daniels 
generic  stand  will  be  given  a 
chance  to  win  an  "Orient 
Express"  holiday  for  two.  Details 
are  available  from  Frank  Worrall 
on  0332  40671. 

Advance  information 

Graver  Boot  Associates.  "Winning  sales  in 
a  changing  NHS",  a  series  of  day 
workshops  at  the  London  Business 
School  (September  11),  Warwick 
University  (September  25)  and 
M;inchester  Business  School  (October 


4).  Details  from  Graver  Boot 
Associates  on  0246  583440. 
Failsafe  Conferences.  "Prepare:  EC 
product  safety  directive",  one  day 
briefing  seminars  at  London 
(September  12),  Manchester 
(September  18)  and  Bristol 
(September  25).  Information  from 
Failsafe  on  0227  362233. 
The  Cosmetic  Toiletry  &  Perfumery  Association. 
"Packaging  materials  information 
day"  at  the  Royal  Society  of  Medicine, 
Wimpole  Street,  London  on 
September  14.  Cost  £100  (members), 
£115  (non-members)  to  include 
refreshments  and  lunch.  Details  from 
Fiona  Hesketh  on  071-491  8891. 
International  Federation  of  Pharmaceutical 
Manufacturers'  Association  (IFPMA). 
"Preventative  medicine:  The 
contribution  of  pharmaceuticals  to 
better  health ' '  at  the  Queen  Elizabeth 
Conference  Centre,  London  on 
September  20-21.  Speakers  to  include 
the  Minister  for  Health,  Virginia 
Bottomley .  Details  from  the  ABPI  on 
071-9303477. 

Cosmo  Trend.  Trade  fair  incorporating 
aspects  of  beauty  care  including 
cosmetics,  perfumery  and 
hairdressing,  at  the  Flanders  Expo 
Centre,  Belgium  on  September 
30-October  2.  Details  from  John  Haigh 
Exhibition  Services  on  071-639  7265. 


Management  buyout  at 
Macfaralan  Smith 
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AGENTS 


AGINTS  REQUIRED 

BABIN  (UK)  LTD 

Due  to  expansion,  an  established  European 
company  now  requires  agents  within  the  United 
Kingdom. 

Targetting  the  Chemist  sector,  you  will  be 
distributing  a  unique  range  of  baby  products. 
With  an  existing  client  base  you  will  have  the 
potential  to  establish  a  leading  European  Brand 

Name  within  the  UK  market. 
Our  extensive  range  of  products  all  conform  to 
British  Standards. 
High  commission  PAID. 
If  you  feel  you  have  the  qualities  and  commitment 
to  succeed  please  contact: 

MR  JOE  BARNES 
MANAGING  DIRECTOR,  BABIN  (UK)  LTD 
2  TATLING  GROVE,  WALTON  ROAD,  WALNUT 
TREE,  MILTON  KEYNES  MK7  7EQ 
TEL:  0908  675062 


SHOPFITTINGS 


AGENTS  REQUIRED 

MOST  AREAS  OF  UK 

by  exciting  new  Fragrance  Giftwear  Co. 
Supplying  stunning  ranges  of  draw  liners, 
wardrobe  &  draw  sachets,  talcs,  lotions  &  pot 
pouri,  created  by  our  in-house-designer. 

Attractively  priced  —  good  potential 

Tel:  0273  220646 
Jenny  Greig 


LABELLING  SYSTEMS 


ORALABEL  PC 


"The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


6/90 


RETAIL  DESIGN  •  SHOPFITTING 

SPECIALISTS  IN  PHARMACY 
SHOPFITTING  AND  REFURBISHMENT 

162  ENTERPRISE  COURT, 
EASTWAYS,  WITHAM,  ESSEX,  CM8  3YN 
TELEPHONE:  SOUTH  0376  515556 
FAX:  0376  51804 
TELEPHONE:  NORTHERN  061  429  8390 


Jottfi  Richardson 
Computers  lid 


^  In  Pharmacy  Labelling 
>■  In  Auto-order  Stock  Control 


►  In  Customer  Service 


For  Accurate  and  Reliable  Drug  Interactions  and  Patient  Records 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 
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LABELLING 


PRODUCTS  &  SERVICES 


The  NEW  Park  PMR 

■  DRUG  TO  DRUG  INTERACTION 

■  DRUG  TO  PATIENT  DISORDER 
INTERACTION  ALERT 

■  DRUG  TO  PATIENT  AGE 
INTERACTION  ALERT 

All  with  full  messages  for  viewing  or  printing. 


ALERIL 


Plus  new  40mb  286  computer 
and  much,  much  more. 

Pink  Systems  -  The  first  choice  in  Pharmacy 
Computerised  Labelling 

SUPPLIERS  OF  PMR  SOFTWARE  TO  BOOTS 

Find  out  mine  by  phoning  for  a  brochure, 
video  cassette,  demonstration  or  trial 

051-298  2233 

Simply  the  best! 


PRODUCTS  &  SERVICES 


ASTRO  PHOTO  EXCLUSIVELY  OFFER 
THE  BEST  PHOTO  MINI  LAB  BARGAIN 
THIS  CENTURY...  SO  FAR! 

Look  at  these  features.. .why  pay  £30,000 plus!  Get  into  the  booming 
"ONE  HOUR" processing  concept,  without  mortgaging  the  house, 
wife  or  dog... 

Magnum  Pro  10X8  Photo  Colour  Mini  Lab  with  V100  Colour 
Analyser. 

5'  10"  x  4'  10"  x  2' 5" 

All  Film  Sizes:  Disc,  110,  126,  35mm  plus  120  option. 
Print  &  Enlargement  Sizes:  3'A  x  5,  6 x  4,  5  x  7,  10x8. 
400  (mm)  print  per  hour. 
Can  be  run  with  one  operator. 
Complete  unit  comprising  of  print/processor,  film 
developer  with  film  drying  cabinet. 

SCOOP  PURCHASE.. .LIMITED  QUANTITY 
ONLY £13,900 plus  VAT. 

INSTALLATION,  TRAINING,  BACK-UP  AVAILABLE. 
S.a.e.  for  Colour  Brochure  please 

ASTRO  PHOTO  (Photographic  Specialists) 
45  Penny  Street,  Blackburn,  Lanes  BB1  6HQ 
Tel:  0254  51682  Fax:  0254  61972. 


Compact  size: 
Versatile: 

Capacity: 
Economic: 
No  Catch  Pennies 


60Z  BLAKE  GLASS  "SQUARE' 
(RECTANGULAR)  TOILET 
BOTTLES,  SPRINKLER  OR 
OPEN  SCREW  (BEATSON) 
WE  BUY  —  D.R.  HARRIS 

TEL:  071-930  8753 
Or  P.M.  on 
081-693  9600 
FAX:  081-693  9576 


SOFTWARE 
SYSTEMS 

A  NEW  STANDARD  IS  SET 

★  Easy,  Versatile  Labelling  Standard 

★  Patient  Records  No  Limits 

★  Stock  Records  No  Limits 

★  Back-Up/Archive  Your  Data  Built  In 

★  2  Tier  Password  Protection  Yes 

★  Powerful  Data  Retrieval/Selection  Yes 

★  Run  On  Any  PC  Yes 

ANDMUCH  MORE! 
For  a  demonstration  or  further  information 
please  contact  by  telephone  or  letter 
Tony (09074) 2557 
Neville  (0922)  494214 
HALLMARK  SOFTWARE  SYSTEMS 
58  Bilbrook  Road,  Codsall, 
Wolverhampton  WV8  1 ER 


COMPUTER  SYSTEMS 


FOR  YOUR  FREE 
DISPENSARY  COMPUTER, 
RING  061-833  9741 

There's  no  catch.  As  part  of  Mawdsley's 
support  for  the  independent  chemist,  we 
will    install   a  sophisticated  labelling/trans- 
mission system  for  any  of  our  committed  customers, 
free  of  charge,  excluding  maintenance. 

Programmes  and  files  are  constantly  updated 
by  disc  or  phone  (another  Mawdsleys  'first').  Our 
complete  dnig  and  OTC  files  contain  not  only  vital 
drug  tariff  data,  but  also  current  promotional  OTC 
prices. 

We  can  also  offer  you  more  sophisticated  com- 
puter options  if  needed  -  including  Britain's  first 
reasonably  priced,  pharmacy  multi-user,  multi-tasking 
system,  heavily  subsidised  by  Mawdsleys. 

For  full  details,  call  Alan  Backhouse  at  Mawdsleys 
on  061-833  9741. 

MAWDSLEYS 

WHOLESALE  CHEMISTS 

SERVING   THE   NORTH   WEST   &  MIDLANDS 


CONTACT  MATTHEW  CORSE  ON 
0732  364422  EXT  2472 
FORALLYOUR 
CLASSIFIED  REQUIREMENTS 
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STOCK  FOR  SALE 


Distributors  of  Fine  French  Fragrances 


As  more  and  more  Retailers  have  realised  A&G  imports  can  offer  one  of  the  most  comprehensive 
ranges  of  Fine  French  Fragrance  in  the  UK. 

In  an  area  now  accounting  for  an  increasingly  high  percentage  of  sales  in  retail  pharmacy,  we 
endeavour  to  offer  all  the  advantages  of  handling  the  agency  lines  without  the  many  restrictions 
manufacturers  may  impose. 

If  you  would  like  to  discuss  your  Christmas  requirements  with  one  of  our  Salesmen  call 
now  on:  0628  810404. 


CHRISTMAS  1990 
EXTRA  DISCOUNTS  FOR  THE  EARLY  BIRD 

COFFRETS 


PLACE  YOUR  ORDER  NOW  FOR  SEPTEMBER  1ST  DELIVERY 
ORDER  TWENTY  FOUR  ASSORTED  AND  RECEIVE  AN  EXTRA  10%  DISCOUNT 


SUGGESTED 

RSP 

COST 

CODE 

QUANTITY 

KOUROS  50ml  Aftershave  Spray  &  30ml  Shampoo 

19.95 

13.95 

Y84059 

□ 

RQCHAS  50ml  EDT  Spray,  25ml  Bath  &  Shower  Gel  & 

30ml  Body  Lotion 

24.75 

14.50 

R09  120399 

□ 

AZZARD  75ml  Aftershave,  75ml  EDT  &  100g  Soap 

35.00 

17.50 

AZZGS 

u 

ARAMIS  1 20ml  Aftershave  &  1 20ml  EDC 

49.50 

29.75 

A2233 

□ 

ARAMIS  60ml  Aftershave  &  60ml  EDC 

34.50 

22.50 

A2124 

□ 

ARAMIS  60ml  Aftershave  &  Soap 

23.50 

15.95 

A2212 

□ 

MAGIE  NOIRE  50ml  EDT  &  Rechargeable  Spray 

25.00 

12.50 

LCGIS 

□ 

PIERRE  CARDIN  30ml  Aftershave  Spray,  30ml  EDT  Spray  &  40g 

Soap 

11.95 

7.75 

PCSET 

□ 

OSCAR  DE  LA  RENTA  50ml  EDT  Spray,  50ml  Body  Lotion  & 

50ml  Bath  &  Shower  Gel 

32.50 

19.95 

OS  174 

□ 

OSCAR  DE  LA  RENTA  30ml  EDT  Spray,  50ml  Body  Lotion  & 

50ml  Bath  &  Shower  Gel 

22.50 

15.75 

0S175 

□ 

GIVENCHY  GENTS  IN  TOILET  BAG  30ml  Aftershave,  30ml  EDT 

&  35g  Soap 

14.95 

9.75 

G7055 

□ 

CHLOE  30ml  EDT  &  Bath  &  Shower  Gel 

14.95 

9.95 

LG7299 

□ 

LE  JARDIN  SCENTS  FROM  HEAVEN  17ml  Spray  &  Talc 

9.95 

4.95 

MF908 

□ 

MA  GRIFFE  45ml  PDT  Spray  &  100g  Soap 

17.50 

7.95 

MGSET 

□ 

OBSESSION  FOR  MEN  ESSENTIAL  ASSETS  125ml  EDT  Spray 

&  Leather  Key  Ring 

35.00 

24.50 

CK06414 

□ 

NINA  75ml  EDT  Spray  &  50g  Soap 

35.00 

19.95 

N22685 

□ 

L  AIR  DU  TEMPS  60ml  EDT  Spray  &  100g  Soap 

29.75 

18.75 

NRB216 

□ 

L  AIR  DU  TEMPS  75  EDT  Spray  &  7.5ml  Parfum 

49.50 

29.75 

NRB1807 

□ 

FIDJI  14ml  Parfum  Spray  &  57ml  EDT 

39.50 

19.95 

F/GSI 

□ 

THIS  OFFER  IS  ONLY  AVAILABLE  UNTIL  FRIDAY  24th  AUGUST 
ALL  ITEMS  SUBJECT  TO  AVAILABILITY 


A&G  Imports  Limited 

Unit  11,  Treadawav  Technical  Centre,  Treada way  Hill,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9RS 
Telephone  (0628)  810404  Telex:  846901  AND  G.  Fax:  (0628)  810225 

Terms  &  Conditions 

1.  A  delivery  charge  of  £5. 00  will  be  made  on  all  orders  supplied  under  £200  +  \  AT  6.  All  orders  subject  to  availability  —  no  'to  follow'. 

2.  All  orders  Hill  be  confirmed  by  telephone  before  shipment.  7.  Due  to  price  changes  made  b\  manufacturers  we  reserve  the  right  to  change 
.'i.  Payrtlent  strictly  CO. D.  prices  stated. 

4.  All  claims  to  be  made  within  5  days  of  receipt  of  goods.  8.  The  goods  remain  the  property  of  A  &  G  Imports  Limited  until  payment  is 

5.  We  reserve  the  right  to  limit  quantities.  received  in  full  and  we  reserv  e  the  right  to  uplift  goods  in  the  event  of  non  payment. 


Name    Address 

  Tel.  No. 
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Roadworks 
cause  chaos 

Ramsgate  pharmacist  Jagdev 
Daheley  and  fellow  traders  in  the 
town's  Addington  Street  believe  a 
programme  of  road  works  is 
having  a  detrimental  affect  on 
business. 

Mr  Daheley,  who  owns  Skitts 
Pharmacy,  says  the  roadworks, 
which  have  closed  the  street, 
have  been  in  place  for  around  two 
months  and  it  could  be  a  couple  of 
months  before  they  are  removed. 

Although  there  are  small  signs 
that  say  the  shops  are  open  for 
business  as  usual,  strangers  to  the 
town  see  the  "Road  Closed"  sign 
and  go  elsewhere,  he  explains. 

Delays  in  reaching  his  shop 
during  emergency  duty  has 
resulted  in  patients  arriving  after 
closing.  "Fortunately,  I  live  above 
the  shop  and  so  can  open  up  when 
needed,"  says  Mr  Daheley. 

Looking  at  prescription 
numbers,  he  believes  business  is 
down  on  last  year.  The  traders  of 
Addington  Street  have 
complained  to  the  local  Council 
who  say  they  are  doing  their  best. 


Unipath  have  raised  over  £1 ,000 
for  charity  since  last  September, 
as  a  result  of  pharmacists 
returning  50p  tokens  on  display 
packs  on  Clearblue  One  Step. 
The  scheme  raised,  £400  for 
Birthright;  £310  for  the  National 
Association  for  the  Childless; 
and  £300 for  Babie.  Pictured  is 
John  Dickson  (right)  director  of 
the  National  Association  for  the 
Childless,  receiving  a  cheque 
from  Jon  Waiving,  group  product 
manager 


East  Anglian  Pharmaceuticals  of  Norwich  were  the  sponsors  of  a  recent 
golf  competition  held  at  the  Barnham  Broom  Country  Club  and  played 
for  by  members  of  the  East  Anglian  Chemists  Golfing  Society.  The  trophy 
was  won  by  Cyril  Howells  (right) ,  president  of  East  Anglian  Chemists 
Golfing  Society  who  received  it  from  Richard  Briggs  (left)  former  joint 
managing  director  of  East  Anglian  Pharmaceuticals.  Also  shown  is  the 
present  captain  of  the  golfing  society,  Jack  Phillips 


Three  more 
informing  at  the  NPA 


The  National  Pharmaceutical 
Association's  information 
department  has  recently  seen  the 
arrival  of  three  new  members  of 
staff. 

Newest  to  the  team  is  pre- 
registration  student  Jill  Walker, 
who  joined  last  week.  Jill  hails 
from  Largs  in  Ayrshire,  and 
graduated  from  the  school  of 
pharmacy  at  Strathclyde 
University. 

She  became  interested  in 
working  for  the  NPA  after  a  visit 
to  the  school  by  head  of  public 
relations  Colette  McCreedy.  Jill 
says  she  is  enjoying  her  six  month 
stint  at  the  NPA;  the  latter  part  of 
her  year  will  be  spent  in  a 
community  pharmacy. 

Michelle  McConville  joined 
some  six  weeks  ago  as  an 
information  pharmacist.  She  had 
spent  six  months  in  the 
department  from  July  1988,  as  the 
NpA's  first  preregistration 
student.  She  completed  her  year 
with  NPA  board  member  Jo  King, 
and  rejoined  after  working  in  two 
London  hospitals  for  a  year. 

Michelle  comes  from  Lurgan 
in  co  Armagh,  and  studied  at 
Aston  University.  She  will  help  to 
answer  telephone  inquiries  and 
contribute  to  written  material 
compiled  in  the  department. 


The  longest  serving  of  the 
three,  Fiona  Mathias,  joined  in 
March.  She  is  a  registered  general 
nurse,  and  worked  in  the  London 
Chest  Hospital  prior  to  joining  the 
NPA.  As  part  of  her  training 
she  is  studying  the  NPA's 
correspondence  course  for 
dispensing  technicians. 

The  department's  data  base  is 
to  be  computerised  starting  next 
month  —  hardware  has  already 
been  installed. 


Anyone  for 
ft  Ag  Vet 
Pharm? 


The  diploma  in  agricultural  and 
veterinary  pharmacy  course  is 
being  publicised  by  the  Royal 
Pharmaceutical  Society  to  foreign 
pharmacists  for  the  first  time  this 
year. 

The  one  year  syllabus  divides 
into  the  areas  of  crop  protection 
and  animal  health.  The  Society  is 
now  publicising  the  next  course, 
which  begins  on  January  1  next 
year,  to  UK  and  overseas 
pharmacists.  On  receiving  the 
diploma  individuals  are  permitted 
to  use  the  designatory  letter 
D.AgVetPharm. 

The  course  is  largely  one  of 
self  study,  with  two  one-week 
residential  periods  at  a  university, 
a  written  project,  a  practical 
experience  requirement  of  30 
days  and  written  and  oral 
examinations. 

The  course  fee  for  British 
pharmacists  is  £780  and  for  those 
from  overseas  £  1 , 1 00 .  Application 
forms  and  syllabus  from:  Mr  S 
Southwell,  RPSGB,  1  Lambeth 
High  St,  London  SE1  7JN.  Tel: 
071-735  9141,  ext  243. 


APPOINTMENTS 


Kodak  have  elected  two  new 
members  to  the  company's  board: 
Dr  J.L.  Frost,  manager 
manufacturing,  and  Mrs  Helen 
Fletcher  Rogers,  manager  of  the 
legal  division  and  company 
secretary.  She  is  the  first  woman 
to  be  elected  to  the  board  of 
directors  in  the  99  years  since 
Kodak  established  in  the  UK. 

Polaroid  UK  have  appointed  Steve 
Soden  as  sales  and  consumer 
marketing  manager  to  succeed 
Brian  Poggi,  who  has  been 
promoted  to  a  position  in  the  US. 
Mr  Soden  will  be  responsible  for 
the  integration  and  imple- 
mentation of  the  company's  sales 


and  consumer  marketing 
programmes,  and  will  over-see 
the  Studio  Express  franchise. 

CPL  Fragrances  have  appointed 
Christian  Provenzano  as  director 
of  perfumery  and  Chrissy 
Marshall  as  marketing  manager. 
Mr  Provenzano,  born  in 
Casablanca,  was  trained  as  a 
perfumer  in  Amsterdam.  He  will 
be  responsible  for  the  creative 
facilities  at  CPL's  headquarters. 
Ms  Marshall  was  previously  an 
account  manager  at  CPL.  Her 
new  position  will  include  selection 
and  evaluation,  the  applications 
and  sampling  laboratories,  and 
fragrance  marketing. 


Typesetting  ,ind  graphics  b\  Magsel 
Registered  ill  the  I'osl  Office ;is a  News 
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toother  relevant  suppliers  li  youdom 


Ltd.  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable,  Kent.  Published  by  Benn  Retail  Publications  Ltd,  Sovereign  Way.  Tonbridge.  Kent  TN9  1RW. 
aper  22/18/16s  Contents  Benn  Retail  Publications  Ltd  1990.  All  rights  reserved.  No  pari  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted 
inechanical.  photocop)  ing.  recording  or  otherwise  w  ithout  the  prior  permission  of  Benn  Retail  Publications.  Benn  Retail  Publications  Ltd  may  pass  suitable  reader  addresses 
wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch.  Benn  Retail  Publications  Limited,  Sovereign  Way,  Tonbridge.  Kent  TN9  1RW. 


290 


CHEMIST  &  DRUGGIST  18  AUGUST  1990 


Profitable  products  for  beauty  buyers. 


The  Chemex  collection  -  companies 
Irom  Ihe  UK  and  Europe,  present  you 
with  new  and  established  beauty 
products 

For  the  discerning  buyer  of  cosmetics, 
perlumes  and  toiletries,  there  is  only 


LONDON 

The  sweet  smell  of  success 


(hp  Ihe  coupon  ami 
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'i/i/r  i  nmphmt'iiliii  1 


invitations  tor  Chemex 


See, 

acompare  and  select 
profitable  lines 
and  new  launches 
Stay  ahead  of  your 
markets  and 
your  competitors 


Alternatively,    call    us    on    081  -302  7215 


Chemex   MGB  Exhibitions,  Marlowe  House 


109  Station  Road,  Sidcup,  Kent  DA15  7ET 
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Healthjj^vwv</ 


Time  at  Chemex 
is  the  Essence 


New  research  study  results 


gum 


plaque 


Most  meals  and  snacks  increase  plaque  acid 
production.12  Research  shows  that  this  acid 
threat  may  be  prolonged  and  the  new  study 
demonstrates  that  two  hours  or  more  can 
elapse  before  acid  in  the  interproximal  sites  is 
neutralised.3  And  with  five  or  six  snacks  a  day 
being  quite  common,  many  patients'  teeth  may 
be  at  risk  for  long  periods  of  the  day. 

The  chewing  of  gum  after  eating  triples  salivary 
flow4  and  delivers  saliva  throughout  the  mouth, 
reaching  even  interproximal  sites  where 
carbohydrates  may  be  trapped.1  As  a  result, 
acid  is  neutralised  quickly  and  plaque  pH  is 
returned  to,  and  maintained,  at  resting  levels. 
There  is  wide  acceptance  of  this  benefit  from 
Orbit  sugar-free  gum  where  restoration  of 
plaque  pH  to  resting  levels  is  known  to  be  rapid. 
Consequently,  attention  is  now  focusing  on 
whether  gums  containing  sucrose  exert  a 
similar  benefit. 

The  new  study  using  Doublemint  chewing  gum 
after  meals  shows  that  once  the  sucrose  is 
chewed  out  (generally  within  minutes)4,  the 
gum  behaves  in  much  the  same  way  as  sugar- 


free  gum,  with  acid  neutralisation  being 
completed  within  a  20  minute  chew  period.3 

Interproximal  plaque  pH  response  to  typical  nutritionally 
balanced  meal  with  and  without  sucrose  chewing  gum. 3 


After  chewing  sucrose  gurr 


Potential  demineralisalion  zon 


Without  chewing  gun 


1  1  1  1  I  I  1  1  1  1  1  1  I  1 

10      20       30       40       50       60      70       80        90      100       110      120     130  140 


Since  most  people  chew  a  piece  of  gum  for  at 
least  20  minutes  these  early  results  suggest 
that  whichever  gum  your  patients  electtochew 
after  eating,  plaque  acid  can  be  neutralised 
much  faster  than  by  not  chewing. 

The  new  research  data  provides  further  support 
as  to  why  the  chewing  of  gum  for  20  minutes 
after  eating  should  be  considered  a  valuable 
adjunct  in  maintaining  good  dental  health. 


DENTAL  PROGRAMMES 
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